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The Valley Journals
publishes 12 community
newspapers, mailed
monthly to every home and
business in these select Salt

Lake valley communities.

In addition, The Valley
Journals publishes the
Ski and Snowboard News

five times each year.

More information about
the CVC supplemental
readership study is available

at www.valleyjournals.com.

Publisher:

Boyd Petersen
801.580.3310
boyd@valleyjournals.com
www.valleyjournals.com

“The News of Cottonwood Heights, Holladay & Fort Union Heights, Holladay & Fort Union

uth Salt Lake’s Own Community Newspaper

27,000+ distribution
Contact Roy Nydegger 801.243.8637
www.CottonwoodHolladayJournal.com

12,500+ distribution
Contact Tara Burke 801.759.4821
www.DraperJournal.com

Journal

The News of Mt. Olympus, Canyon Rim, Millcreek & East Millcreek

23,000+ distribution
Contact Michael Perlman 801.244.8386
www.MyMillcreekJournal.com

MIDVALE 1

ournad

"Midvale’s Own Community Newspaper

13,500+ distribution
Contact Tara Burke 801.759.4821
www.MidvaleJournal.com

MURRAY 1

ournd

»sOnlC mmunity Newspaper

13,000+ distribution
Contact Michael Perlman 801.244.8386
www.SouthSaltlakelournal.com

SOUTH VALLEY
Journal
South Valley Since 1991

31,500+ distribution
Contact Boyd Petersen 801.580.3310
www.SouthValleyJournal.com

Journal

Sugar Hou nity Newspapes

16,500+ distribution
Contact Michael Perlman 801.244.8386
www.MySugarHouselournal.com

TAYLORSVILLE/KEARNS
Journal

News of Taylorsville & Kea

36,000+ distribution
Contact Roy Nydegger 801.243.8637
www.TaylorsvilleKearnsJournal.com

Journal

West Jordan’s Own Community Newspaper

26,500+ distribution
Contact Roy Nydegger 801.243.8637
www.MurrayJournal.com

SANDY 1

ournal

ndy & White City

37,000+ distribution
Contact Tara Burke 801.759.4821
www.SandyJournal.com

33,500+ distribution
Contact Boyd Petersen 801.580.3310
www. WestJordanJournal.com

Journal

42,000+ distribution
Contact Steve Staker 801.560.2514
www.MyWestValleyJournal.com

It pays to advertise in the ones that get read — The Valley Journals.
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: i about The Valley Journals real here. i
the Salt Lake valley is Y FACTS

ON-LINE Local community newspapers are the primary source of 31 1'287 average net circulation .
The Circulation Verification Council o ion for both e e . er month. the lareest newsbaber MYTH:  There is no way to track whether The Valley
information for both news and advertising in local communities— c]loistribution' S isgtate Pap Jorimals s e e e ey e and
) . : : business.
: (CVO) of St. Louis, Mo. recently by a 2-1 margin over the next most popular media. usiness
‘IU urnal _ 45% — Local Newspaper FACT:  The Circulation Verification Council (CVC)
— inferviewed over 1,000 residents o . 98.8% of households report regularly audits newspapers of all types. The newly
20% — Television receiving The Valley Journal completed independent audit shows that
of the Salt Lake Valley. 6% — Radio (National average = 97.1%) Thhe Valley Journals is delivered to 100% of
the areas.
3.6% — Internet
N 81.1% of households report regularly MYTH: The Valley Journals is the “little” newspaper.
The purpose of the study was to . The combined circulation of all free papers is larger than all dail ;
- ‘ pap . 4 readmg The Va”ey'loumal FACT:  While total distribution is over 310,000
newspapers in the United States! (National average = 76.9%) homes and businesses (50% more than the

identify the number of residents two local daily newspapers combined), each

VERIFICATION

COUNCIL

o : . _ of the Journals is specific to each community
who indicate they receive the Free papers reach all household incomes, all education levels, all 1 .825 average readership per that it serves. This gives advertisers better
age groups and all ethnic and demographic groups. household for each issue readership, coverage and response for your
publication on a regular basis, and of The Valley Journals advertising.
P R A According to the National Newspaper Association (NNA), 69%
: ' . 74.89 MYTH: Nobody reads free newspapers.
of all community newspaper readers say they read most or all of «0©% of respondents report regularly
i i FACT:  Over 80% of all household t that
each newspaper; 67% share their paper with one or more friends, plirchasing prgducts pel L= HErEERE GIE TSEBATEIER (i
from ads seen in The Valley Journals someone reads their Journal each month
CIRCULATION colleagues or family. (National average = 74.4%) (over 568,000 people.) The Valley

Journals are proven to be the highest read

' : A o newspapers in the state!
OUR DATA SPEAKS VOLUMES Source: 2007 surveys conducted by NNA/Missouri School of Journalism and Association of

Free Community Papers (AFCP). Source: 2007 Circulation Verification Council audit.



