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Introduction

Social media marketing has become an indispensable tool for businesses of all sizes,
offering a direct and dynamic way to connect with audiences and drive results. However,
the cost of leveraging social media for marketing purposes is far from one-size-fits-all,
varying significantly depending on your approach and specific needs. Costs are heavily
influenced by your campaign goals. Also, the type of content and ads - like video

content and carousel ads - are more expensive to produce than static images.

Daytek Digital Agency understands the importance of an impactful online presence.
Social media is an essential ecosystem for connecting with an audience and driving
business growth. Determining the investment needed for a solid social media strategy

can be complex.



This breakdown of the typical costs of social media marketing will help you make

informed decisions for your business.

Unpacking the cost of social media marketing

Monthly management

e You can anticipate monthly costs ranging from $500 to $10,000 for ongoing
social media strategy, content creation, scheduling, and monitoring. This range
accommodates various needs.

e Smaller businesses or those new to social media might find costs closer to the
$100-$5,000 per month range, while established businesses requiring extensive

services might invest $500 to $15,000 monthly.

Diving into social media advertising

e Paid advertising boosts reach and audience targeting. Expect management fees
for these campaigns to be in the $650 to $2,500+ monthly range.

e This is separate from the ad spend itself, paid directly to the platform. It can
range from $200 to $50,000+ depending on the budget and campaign goals.

e These paid campaigns amplify your message and drive specific actions.

Finding the perfect partner

e Freelancers: Freelancers typically charge $15 to $150 per hour or $500 to $5,000
per project. They offer a great solution for specific tasks or when you have a
more limited scope.

e Agencies: Agencies might charge $50 to $300 per hour or $500 to $50,000 per

project for a comprehensive, strategic approach. This investment often grants



access to a wider range of expertise, dedicated teams, and a holistic approach to
your digital presence.

e In-house: If you're considering building an internal social media team, factor in
salaries. The national average base salary for a social media marketing

professional is $64,845 per year.

What impacts the price tag?

There are several interwoven factors that influence social media marketing costs. For
example, more platforms mean more time and effort to develop tailored strategies for
each, which increases costs. Different platforms come with different advertising costs.
According to Landingi, LinkedlIn, for example, caters to a professional audience and
tends to have higher ad costs than platforms like Facebook or Instagram. Targeted

campaigns or advanced ad formats can also influence costs.

Generating high-quality content from scratch adds to the expenses, especially if it
involves large amounts of original content. Larger projects like long-term management
or extensive paid campaigns are more expensive than smaller, one-off projects. Also
consider that small businesses in less competitive industries might require less

extensive services and pay less than larger or niche businesses.

1. Scope of Services: The more extensive your needs are, the higher the cost. This
includes content scheduling, full-blown strategy, content creation, community
management, and paid advertising.

2. Platform Power: Managing multiple platforms increases the investment required
to create tailored approaches for each.

3. Content is Key: High-quality, engaging content is crucial. Original videos,
professional photography, or extensive graphic design will impact your budget.

4. Audience Engagement: Robust community management and online reputation

monitoring contribute to your overall social media marketing spend.



5. Advertising Platforms & Tactics: Different platforms come with different
advertising costs. According to Landingi, LinkedIn, for example, caters to a
professional audience and tends to have higher ad costs than platforms like
Facebook or Instagram. Targeted campaigns or advanced ad formats can also
influence costs.

6. Your Business, Your Industry: Smaller businesses in less competitive fields may
require a less aggressive approach than larger enterprises operating in highly
saturated industries. Solutions are tailored to your unique position.

7. In-House vs. Outsourced: The decision to handle social media internally or
delegate it to an agency or freelancer directly affects the cost structure.

8. Expertise Level: Hiring seasoned professionals or agencies with a proven track
record will naturally come with a higher price point than working with less

experienced individuals.

Maximizing your social media investment

Social media marketing is a powerful tool, and with careful planning and a strategic
approach to budgeting, you can leverage its potential to achieve your business
objectives and maximize your return on investment. Before setting a budget, determine
what you want to achieve with social media marketing and the services required to
reach those goals.

e Clarify Objectives: Clearly define what you want to achieve with social media.
Knowing your goals helps craft a strategy.

e Research & Compare: Get quotes from various agencies and freelancers.
Understand the market and choose a partner that aligns with your budget and
expertise requirements.

e Start Smart, Scale Strategically: Consider launching with a foundational strategy
or a conservative ad budget and gradually expand your investment as you see

positive returns.



e Track & Refine: Key metrics, performance, and data-driven adjustments are
important to optimize campaigns and ensure spending is impactful.
e Embrace Flexibility: Be prepared to adapt your strategy and budget based on

performance insights, industry trends, and the dynamic nature of social media.

Some Final Thoughts

Ultimately, the best way to determine the right social media marketing cost for your
business is to assess your individual needs, set a realistic budget, and carefully

research your options.

Daytek Digital Agency is dedicated to helping businesses thrive online without
overspending. It offers affordable, high-quality digital solutions tailored to your unique
goals and budget, including social media marketing designed to deliver results. Contact

Daytek Digital Agency for a free, no-obligation consultation!
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