Daytek Digital Agency Blog

Is it too much?
A Guide to website size for small businesses
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As a small business owner, efficient investment of time and resources is crucial,
especially regarding online presence. While a basic 5-page website may seem sufficient,
Daytek Digital Agency encourages a more strategic approach. Is a 5-page website

enough for your business to truly thrive online? The answer depends on your ambitions.

While a 5-page website might seem like a manageable starting point, the ideal number
of pages for your business website depends on various factors related to your business

type, goals, and target audience.

No, not every business needs a 5-page website

While a 5-page website can be a good starting point for a small business with a

straightforward online presence, many businesses will benefit from a more



comprehensive website with additional pages tailored to their specific needs. On the
other hand, a sole proprietorship or side business may only require 1 to 2 pages.

Certain types of businesses can thrive with a simpler, more compact website.

For a sole proprietor or small business offering only one or two primary products or
services, a single-page website allows them to highlight those offerings concisely
without the need for extensive navigation. This is particularly effective if the product or

service can be easily explained with minimal content.

Businesses that don't require extensive information about their history, mission, or
diverse offerings can opt for a one-page layout. Examples include freelancers, small
startups, or businesses that mainly aim to generate leads, gather newsletter sign-ups, or

encourage a single action like booking a consultation.

If a business is already well-known or has a large customer base who are unlikely to
spend time researching the brand extensively, a minimalist website focusing on

essential information may be sufficient.

Many local businesses, such as restaurants or coffee shops, can effectively use a
one-page site for their menu, hours, contact information, and potentially online ordering
links. Their Google Business Profile pages often suffice for discoverability, and the

website serves as a supplementary resource.

The ideal number of pages for a business website depends
on factors like:

e Business type and industry: E-commerce sites, for example, will need more pages
to showcase their products than a service-based business with a limited number
of services.

e Business size: Larger businesses with diverse products and services will likely

need more pages than a smaller business.



e Goals and objectives: A simple brochure website highlighting contact information
will need fewer pages than a site designed to generate leads, offer extensive
resources, and facilitate customer engagement.

e Marketing and content strategy: Websites with blogs or in-depth resources will
naturally have more pages than those that don't.

e SEO goals: A multi-page website offers more opportunities to target specific

keywords and improve search engine rankings, potentially leading to more pages

Website Essentials Your Site Absolutely Needs

Regardless of your business type, there are a few core pages that are crucial for any
website looking to establish a professional online presence: Some essential pages that

every website should have, regardless of the overall page count, include:

e Homepage: The initial contact point, making a strong first impression and
guiding users through the site. This is your digital storefront, the first impression
visitors get of your brand. It should clearly communicate your value proposition
and guide users to explore further.

e About Us page: This page builds trust and connection by sharing your story,
mission, and what sets you apart from the competition.

e Contact Us page: Make it easy for potential customers to reach you and facilitate
communication by providing clear contact information, such as phone numbers,
email addresses, and physical addresses (if applicable), and a contact form.

e Privacy Policy page: This is essential for legal compliance and demonstrating

transparency about how you handle user data.

Driving Growth: When More is Better

While these basic pages lay a solid foundation, many businesses will benefit from a
more extensive website. Consider the following scenarios where a multi-page website

becomes invaluable:



e E-commerce Businesses: If you're selling products online, you'll need dedicated
product pages, category pages, a shopping cart, and a checkout process,
significantly increasing your page count.

e Service-Based Businesses: Businesses offering a variety of services can benefit
from individual pages detailing each service, allowing for more specific
information and targeted keywords.

e Content-Driven Websites: If you plan on blogging, sharing resources, or providing
in-depth information, multiple pages allow you to organize and present content
effectively.

e SEO Goals: Each additional page offers a new opportunity to target specific
keywords, improve search engine visibility, and attract a wider audience through
organic search.

e Enhanced User Experience: Breaking down complex information into smaller,
digestible pages can improve readability and navigation, leading to a better user

experience.

Quality Over Quantity: The Ultimate Principle

It's crucial to remember that quality always trumps quantity when it comes to your
website's pages. A website with 5 to 8 strategically planned pages that are
well-designed and rich with valuable content can be far more effective than a website

with a higher page count filled with thin or irrelevant content.

Focus on creating a website that effectively serves your business goals and provides a
positive user experience, rather than fixating on a specific page number. A
well-structured website with quality content on the appropriate number of pages will be

more effective than a website with an arbitrary page count.

The Bottom Line



Don't get fixated on an arbitrary page count. Instead, assess your business's unique
needs, goals, and target audience. Build a website that effectively communicates your
brand, provides value to your visitors, and supports your overall marketing strategy.
Whether that's a concise 5-page site or a more expansive multi-page platform, focus on
creating a high-quality online presence that delivers a positive user experience and

drives tangible results for your business.

Daytek Digital Agency understands the balance between ambition and budget. Daytek
specializes in creating high-quality, affordable websites tailored to specific business
goals. Daytek focuses on building a digital presence that drives traffic, generates leads,

and boosts your bottom line.

Contact Daytek Digital Agency today for a FREE, no-obligation website demo, whether
you're starting from scratch or looking to revamp your existing site, and find out how the

right number of pages can unlock your business's full online potential!



