The Importance of
a Good Website for
Any Small Business

The world is going digital at a rapid pace. Without a professional
website, your business could be losing out on 90% of the market
opportunities.

A good web page can serve as the center of your digital
presence and marketing activities.
You can promote your business in many ways, but you need a website
to organize all these various pieces into one cohesive strategy.
If your website is compelling, with an attractive and intuitive web
design, it will deliver a high rate of conversions from visitors who arrive
on your website through multiple marketing channels.

Establish Strong Credibility
A website is the most visible face of any business.
Potential customers are going to judge the quality of a
business by the quality of their website.
A website makes an impression in the same way a brick and mortar
store front does. It's the first impression a potential client gets about
your businesses service or products. Stagnant website copy is
essentially the weeds and peeling paint on your building.
Whether a business is dealing in B2C or B2B products or services,
most customers will first evaluate a business through their website.
They want to learn about the company's background and offerings.
You are more likely to win their business if you have a well-designed,
easy to navigate website.
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Be Accessible
In 2020, statistics showed more than 596 million people
worldwide are blind or visually impaired.
If your website is not accessible, that means your business is not
accessible to these potential customers. Alt-text data on images,
proper color contrast, and font sizes ensure everyone has access to
your information.

Promote Your Business
Digital marketing has replaced the traditional forms of marketing and
no business today can afford to ignore it. A website can serve as the
foundation for all the marketing activities of a business and deliver a
very high ROI (return on investment) as long as a business has an
excellent website design backed by quality content and solid SEO
techniques.

A professional website design, easy to use navigation,
and fast download speed are among the key factors that
search engines such as Google will consider while
ranking your website.
A website can be the most effective form of advertising and
communication for any small business. They can provide useful and
enriching information to educate and inspire their customers through
text, images, graphics, podcasts, and videos. They can cast a much
wider net by reaching out to different customer demographics with
unique tastes and preferences through a single, comprehensive
website.
Investing in a professional website shows customers that a business
cares about them, wants to engage with them, and help them make
informed choices. Businesses can increase their customer
connections, improve customer service and, most importantly, boost
their brand image and trust with their customers through a userfriendly and compelling business website.
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