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How do you respond to ads seen in the 
publication? (Check all that apply.)

Responses

Four Three Two This Issue Only
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How many of the last four issues of this 
publication have you read or looked 

through? 

Responses
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Do not
read/look

into

Less than 15
minutes

15 to 29
minutes

30 to 44
minutes

45 to 59
minutes

One hour or
more
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Typically, how much time do you spend 
reading or looking through an issue? 

Responses

Male Female Other Prefer not to
answer
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Please tell us a little about yourself. This 
information will be consolidated with all 

survey responses in a summary report for 
potential advertisers. Individual 

responses will be kept completely 
confidential.What is your gender?

Responses
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Own Single
Family
Home

Own
Condo/

Townhouse

Rent Single
Family
Home

Rent
Condo/

Townhouse

Rent
Apartment

Other
(please
specify)
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Which best describes your primary 
residence?

Responses

Under
18

18-20 21-24 25-34 35-44 45-54 55-64 65-74 75
years or

older
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Please select the category that best 
describes your age.

Responses
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What category best describes your 
combined annual household income for 

last year?

Responses

Some High
School or

Less

Graduated
High School

Some
College

Graduated
College

Some Post
Graduate

Work

Completed
Post

Graduate
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What is the highest level of education you 
have obtained?

Responses
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Multiple times
each week.

Once a week. Once or twice
a month.

Occasionally,
but not a

regular online
purchaser.

Never
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How frequently do you purchase goods or 
services online? 

Responses
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Please check the boxes below for any of 
the product or service categories in which 
you intend to make a purchase during the 

next twelve months.

Responses
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Always Sometimes Seldom Never
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How often do you read the classified 
advertisements in the publication?

Responses

Always Sometimes Seldom Never
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Some advertisers use separate fliers or 
inserts to advertise specials and sales. 

How often do you read or look at inserts 
in the publication?

Responses
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How often do you read the retail display 
advertisements in the publication?

Responses


