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Brian L. Waggoner, M.D  |  Julie A. Waggoner, ARNP, CPNP 

Schedule your child’s appointment today! 
(515) 987-0051 

2555 Berkshire Pkwy, Suite A, Clive 
waggonerpediatrics.org

Doesn’t your child deserve better than urgent care?
ONLY TRUST YOUR CHILD WITH THE BEST!

ACTIVATE THEIR BRAIN 
THIS SUMMER!
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After a long winter indoors, children need to 
get out and about for good mental health. 
Here are a few places children can exercise 
their brain in central Iowa:

1. Science Center of Central Iowa

2. Living History Farms

3. Jester Park Nature Center

4. Blank Park Zoo

5. Adventureland

6. Big Creek Beach & State Park

7. Ledges State Park

8. Iowa Arboretum & Treehouse Village

9. Des Moines Farmers Market

10. Valle Drive-In
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For years, I dismissed farmers markets as little more 
than roadside produce stands — tables of fruits and 
vegetables, nothing more. I didn’t cook. I didn’t 
grocery shop. I didn’t care. 
	 Then, a few years ago, I wandered into a local 
farmers market — and my view changed. There 
was honey, still sweet from the hive. Bread, warm 
and crusty. Homemade jelly. Even wine. But the 
real surprise wasn’t what was for sale. It was the 
atmosphere.
	 Farmers markets aren’t just about food. They are about people. Music 
drifts through the aisles. Vendors chat with regulars. Shoppers linger 
instead of rushing. It is part market, part gathering — and entirely its own 
experience.
	 At its heart, a farmers market is a place where producers sell directly to 
consumers. But “farmer” is a broad label, and that is the point. Alongside 
fresh produce, you will find plants, baked goods, prepared foods and more.
	 Some markets are small and unassuming. Others take over entire city 
blocks. They are not permanent. They don’t last all year. And that’s exactly 
why they matter. Much like the Shamrock Shake I seem to seek out each 
spring, their short season makes them something to look forward to.
	 Farmers markets have been around for centuries, long before modern 
grocery stores reshaped how we shop. But, in recent decades, demand for 
fresh, local food has brought them back.
	 And for the grammar-minded: It is “farmers market,” not farmer’s or 
farmers’. The Associated Press keeps it clean — no possessive — so we do, 
too.  
	 In this month’s cover story, we take you inside your local farmers market 
and introduce you to the people who make them worth the trip. n

SHANE GOODMAN 
President and Publisher

Big Green Umbrella Media
shane@dmcityview.com

 515-953-4822, ext. 305

A FRESH take on 
farmers markets
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Local vendors bring flavor, passion 
and community to farmers markets

Fresh
FINDS

By Sean Dengler

FEATURE

Longer days and warmer nights can only 
mean one thing — farmers market season is 
back. With fresh-picked produce, handcrafted 
goods and sweet treats, these weekly gatherings 
provide a place for both vendors and visitors.

Launna May Posadas sells 
various handcrafted items, 
as well as flowers, at her 
farmers market booth.
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FEATURE

A seasoned pro
Being a farmers market vendor provides many opportunities for 
interaction for Pamela Sadler of Clive, whose products include goat’s milk 
soaps, lotions, sugar scrubs and other skin care items.
	 “It’s a great way to reach the general public,” Sadler says.
	 Her path to becoming a vendor stemmed from both a personal interest 
and a life transition.
	 “I like goat’s milk for moisturizing my skin, and I was looking for 
something to do after retiring,” she says.
	 Sadler says she enjoys promoting her business, Buttercup Natural Soap 
and More, at different farmers markets and enjoys meeting people. She 
attends farmers markets in Adel, Waukee, Cumming and Winterset and 
encourages others to visit.
	 “Most of them have entertainment and the products people want,” 
Sadler says. “It’s a way to get fresh produce. A lot of people don’t want to 
grow their own or don’t have a place for it.”
	 Many markets feature live entertainment, food trucks and a wide 
range of vendors. After several years of experience, Sadler offers advice to 
those interested in becoming vendors.
	 “First, you’ve got to know your product thoroughly,” she says. “You 
won’t get as many questions if it’s tomatoes or cucumbers. But, if you’re 
baking cookies or making something unique, people will ask questions. 
You need to understand your product and know your market.”
	 Pricing is also critical, she says.
	 “You have to understand your product and what you need to charge 
for that market — and whether that market will support that price,” 
Sadler says. “If you’ve got beautiful paintings, and you’re selling them for 
$7,500, that’s probably not your place.”
	 Presentation matters, too.
	 “Understand what you need supply-wise beyond your product,” she 
says. “How are you displaying it? Laying everything flat on a table isn’t 
necessarily going to work. You have to elevate.”
	 She also recommends preparing for the elements.
	 “Bring a tent if your product can be affected by weather,” she says, 
noting that market fee structures have also changed.
	 “One market could be one price and another a different price,” Sadler 
says. “What I’ve seen change over the years is that markets now ask for 
full-season payments. They didn’t used to. You might have paid by the 
month or week, but that’s kind of disappeared.”
	 Weather patterns have shifted as well.
	 “It used to be I could count on July being hot and June being mild,” 
she says. “That’s not the case anymore. Now it can get hot by mid-June. I 
bring a fan. It depends on how you handle those conditions.”

Starting out young
Selling bracelets and bouquets started simply but grew into something 
more for Launna May Posadas of Clive.
	 “At first, I just made bracelets with my best friend, and we sold them 
around the neighborhood,” Launna says. “My mom introduced me to the 
farmers market. She signed me up, and she thought flowers would draw 
people to our booth, so we also sold bouquets.”
	 After seeing Launna’s dedication, her mother, May, decided the 
farmers market would be a good opportunity, especially with a relatively 
low entry fee. She signed Launna up for the Waukee Farmers Market.
	 With the new opportunity came a goal.
	 “At the end of the summer, I wanted to make $1,000,” Launna, 11, 
says, adding she plans to put the money toward college.
	 She achieved it.
	 “I did.”
	 Along the way, she developed valuable skills.
	 “For the bouquets, I couldn’t just go into a random store and buy 
flowers,” she says. “I had to take my time and figure out which ones I 
wanted and which would look good together.”
	 May adds that budgeting became an important lesson.
	 “She had a set amount of money she could spend and hoped to make 
it back,” May says. “There was a lot of thinking and strategizing she 
learned through the process.”
	 One key realization came from tracking inventory.
	 “At the beginning, I was picking flowers based on how they looked 

Pamela Sadler’s farmers market booth, Buttercup Natural Soap and 
More, features a variety of goats milk soaps.

Besides soaps, Pamela Sadler offers lotions, sugar scrubs and other 
skin care items at her Buttercup Natural Soap and More booth.
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instead of how many stems I was getting,” 
Launna says. “I was overpaying and couldn’t 
make my money back.”
	 She also learned marketing techniques, 
including ordering specific beads and attracting 
customers.
	 “For little kids, since they love bubbles, we 
had a bubble machine,” she says. “We used that 
to get their attention, and we made colorful 
signs with our name, Launna May Boutique.”
	 Music helped, too.
	 “A lot of her bracelets were Taylor Swift-
inspired,” May says. “That was a big trend, so 
she played Taylor Swift songs to connect with 
that audience.”
	 Launna also kept detailed records.
	 “I had a notebook where I wrote everything 
down,” she says. “I tracked what I sold and 
made tally marks to make sure the money in 
my register matched my sales.”
	 Support from friends boosted her 
confidence.
	 “Sometimes it was people I didn’t know, but 
my friends also came to see what I was selling,” 
Launna says. “They encouraged me to step up 
and not be too shy.”
	 May saw significant growth.
	 “She was a little shy at first,” May says. 
“By the end of the season, she was standing 
up, talking to people and drawing them in. 
She really understood what it means to be an 
entrepreneur.”
	 Now with experience, Launna offers advice 

to others.
	 “Pick something people will like,” she says. 
“If you bring something people don’t want, you 
probably won’t make a profit.”
	 May says the experience has been invaluable.
	 “She loves making bracelets, and that led 
her to invest in marketing and selling them,” 
May says. “She believed in her product and that 
others would love it, too.”
	 The lessons extended beyond profits.
	 “It started with loving what she was doing,” 
May says. “Then, making money made it even 
more exciting. As parents, we love that she 

found something she cares about and could 
share with others.”
	 She adds that the experience taught lessons 
difficult to replicate elsewhere.
	 “She learned things I could never teach her,” 
May says. “Those lessons — gained through 
experience — are incredibly valuable. Many 
adults don’t learn them until much later.” n

FEATURE

Launna May Posadas started out selling the bracelets she made.

WAUKEE FARMERS 
MARKET 
Wednesdays, June 3 through Sept. 
30, 4-7 p.m.
Triangle Park, downtown Waukee

For more info on vendors, musicians 
or market updates, visit https://
waukeedowntown.com/Farmers%20
Market.html

VALLEY JUNCTION 
FARMERS MARKET
Come enjoy fresh produce, baked 
goods, handmade items, art, food 
trucks and more. Music in the 
Junction is held along with the 
farmers market and classic car shows 
are twice a month.

WHEN: May 7 through Sept. 24

WHERE: Historic Valley Junction, Fifth 
Street area, West Des Moines
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HEALTH By Annette Smith

PLAN AHEAD

Shoulder pain can be frustrating because it affects 
so many daily activities. Reaching into a cupboard, 
fastening your seatbelt, carrying groceries or even 
sleeping can suddenly become uncomfortable.
	 Many people assume shoulder pain will go 
away with time, but that is not always the case. 
One reason is that we continue using our shoulders 
throughout the day, even when they are irritated. 
Another reason is that shoulder pain often develops 
gradually. It may come from repetitive reaching, lifting, weakness, 
stiffness or poor movement patterns rather than one specific injury.
	 In many cases, the problem is not just the shoulder joint itself. Tight 
muscles, irritated tendons, weakness around the shoulder blade and 
limited mobility can all play a role. That is why total rest does not always 
fix it. In fact, avoiding movement too much can sometimes make the 
shoulder feel even stiffer.
	 It is smart to pay attention if shoulder pain lasts several weeks, wakes 
you at night, or makes it difficult to lift your arm normally. Shoulders 
usually respond best to the right kind of movement, along with strength 
and mobility. n
	
Information provided by Annette Smith, Mountain Laurel Physical Therapy, 
974 73rd St., Suite 33, West Des Moines, IA 50265, 515-520-8037, 
www.mountainlaurelpt.com.

THE REASON your shoulder 
pain won’t go away

Planning ahead is one of the kindest gifts you can 
give the people you love. Many families tell us that 
the greatest benefit of advance planning is the sense 
of calm it brings during an otherwise overwhelming 
time. When important decisions have already been 
made, your family is free to focus on what truly 
matters: being together, supporting one another and 
honoring a life well- lived without added stress or 
uncertainty.
	 There can also be meaningful financial benefits 
to planning and paying in advance. Designed to give families confidence 
and clarity about future expenses, you can have your selected services and 
merchandise guaranteed — protecting your family from the impact of rising 
costs over time. 
	 Whether you are just beginning to think about your wishes or you are 
ready to put a full plan in place, starting the conversation can be simple and 
should be completely pressure-free. Advanced planning counselors are here 
to listen, answer questions, and help you explore your options at your own 
pace. They will meet you where you are and make sure your preferences are 
thoughtfully recorded.
	 Every family deserves compassionate care and affordable options, 
regardless of budget or preferences. Advance planning is simply about creating 
peace of mind — for yourself and for those who mean the most to you. n
	 	

Information provided by Scott Eriksen, Director of Hamilton’s Advanced
Planning, Hamilton’s Funeral Home, 605 Lyon St., Des Moines, 515-697-3670,
www.HamiltonsFuneralHome.com.

ADVANCE planning offers peace of mind

By Scott Eriksen

PEACE of MIND
P LA N  A H EA D  FO R

6 Area Locations • Funerals • Cremation • Advanced Planning 
Academy of Grief & Loss • Pet Services • Memorial Gift Shop

Contact Hamilton’s to start your plan.
www.HamiltonsFuneralHome.com   515-243-5221

One of our four Advanced Planning consultants 
will take you every step of the process to lessen 

the emotional stress when the need arises.

Scott Eriksen Dave Cortner Robert Christensen Sarah Masteller

Providing one-on-one care to alleviate your pain and 
dizziness to get you back to the activities you love.

Physical therapy for those struggling with dizziness,  
vertigo, lightheadedness, headaches, imbalance and frequent falls.

Schedule your 
consultation today.

@ mountainlaurelphysicaltherapy

515-520-8037
974 73rd Street Suite 33 
West Des Moines, IA 50265
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INVESTMENT By Daniel Rundahl

As a child, I remember a conversation on the 
farm with my grandfather about listening to and 
learning from animals. Growing up on a dairy 
farm in southwest Wisconsin, I absorbed lessons 
about patterns, patience and the steady rhythms 
of life — lessons that apply surprisingly well to 
investing.
	 Market volatility often reveals more about 
investor psychology than about underlying 
fundamentals. When prices swing sharply, many 
investors abandon long-term strategies in favor of short-term reactions 
driven by fear or greed. While markets evolve, human behavior tends to 
repeat itself.
	 During downturns, panic selling is a common response. Investors see 
losses and rush to “cut” them, often locking in declines that might have 
been temporary. This was evident during the 2008 financial crisis or the 
dot-com bubble, when enthusiasm for high-growth technology stocks 
quickly turned to fear, and many exited after prices had already fallen.
	 On the other side of volatility, strong market rallies can lead to 
overconfidence and “herd behavior.” Investors often chase performance, 
buying assets that have already risen significantly. This fear of missing 
out can inflate bubbles and increase risk, reinforcing the inverted cycle of 
buying high and selling low.
	 One of the strongest arguments for disciplined investing is the 
importance of staying invested to capture the market’s best days. 
Historically, a large portion of long-term returns comes from a small 
number of strong trading days — often occurring during periods of 
heightened uncertainty. Missing even a few of these days can significantly 
reduce overall returns. During the COVID-19 market downturn, some 
of the strongest gains occurred shortly after the greatest losses, making it 
difficult for those who left the market to re-enter at the right time.
	 This creates a paradox: The days that feel the most uncertain are 
often the ones that deliver the greatest growth. Because these moments 
are unpredictable and often staggered around market lows, attempting to 
time the market becomes extremely challenging — even for professionals.
	 History consistently supports the value of “staying the course.” 
Investors who maintained diversified portfolios through major 
downturns, such as the 2008 crisis, generally recovered and benefited 
from the market’s long-term upward trend. Similarly, those who 
continued investing during the volatility of 2020 not only experienced the 
recovery, but also had the opportunity to buy investments “on sale.”
	 Strategies like dollar-cost averaging reinforce this disciplined 
approach. By investing consistently regardless of market conditions, 
investors naturally purchase more shares when prices are low and fewer 
when prices are high. This reduces the emotional burden of timing 
decisions and helps smooth out market fluctuations over time.
	 Ultimately, successful investing is less about predicting short-term 
movements and more about maintaining exposure to long-term growth. 
Volatility is inevitable, but missing the market’s strongest periods can be 
more damaging than enduring temporary losses. Patience, diversification 
and consistency remain key principles — much like the steady lessons 
learned from life on the farm. n
	
Information provided by Daniel Rundahl, Financial Advisor, Rundahl 
Financial Consultants, 8230 Hickman Road, Suite 300, Clive, 515-727-1701, 
drundahl@rundahlfinanical.com, www.rundahlfinancialconsultants.com.

STAYING the course 
during market volatility

Butcher’s Classic Pack
4  Butcher’s Cut Filet Mignons (5 oz.)
4  Air-Chilled Boneless Chicken Breasts (5 oz.)
4  PureGround® Filet Mignon Burgers (6 oz.)
 4  Gourmet Jumbo Franks (3 oz.)
4  Individual Scalloped Potatoes (3.8 oz.)
4  Caramel Apple Tartlets (4 oz.)
1  Omaha Steaks Seasoning (3 oz.)
88  FREE FREE Omaha Steaks Burgers (4 oz.)
78237XDS    separately $300.93
SPECIAL INTRODUCTORY PRICE   

$12999

SAVE 57%

Savings shown over aggregated single item base price. 8 free 4 oz. burgers will be sent to each shipping 
address that includes 78237. Limit 2. Standard S&H added per address. While supplies last. Items may be 

substituted due to inventory limitations. Some products may not be available for sale in your area. Sales 
are subject to OmahaSteaks.com/terms-of-use. Expires 12/31/25. 24M7165  |  Omaha Steaks, LLC
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YOU TASTE IT TASTE IT
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OmahaSteaks.com/ClassicPack7199  |  1.833.897.4133
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Scan Now To Order

GET 8
FREE
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A $22 value!
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WWW.RUNDAHLFINANCIAL.COM

Dan Rundahl
8230 Hickman Rd, Suite 300 Clive, IA 50325
Cell: 641-512-8597
Office: 515-355-3892
drundahl@rundahlfinancial.com

Securities and Advisory Services offered through CreativeOne Securities, LLC Member FINRA/SIPC and an Investment Advisor. 
LLP Financial Services and CreativeOne Securities, LLC are not affiliated.

WHAT YOU 
PLANT NOW 
MATTERS 
LATER.
Reviewing your investments, 
retirement income strategy, and 
long-term goals now can help 
support a more confident future.

Let’s talk about your plan.
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By Daniel Rundahl

Abby Schmitz has built a career 
around what she loves most: 
investing in students as both a 
teacher and a coach.
	 “I am from a tiny farm town,” 
she says. “My mom was a math 
teacher and a softball coach. I 
loved watching her and her positive 
leadership. She is one of the reasons 
I wanted to become an educator and 
coach. I also always enjoyed helping 
kids. I was an athlete and ran in 
college. I wanted to pass on that love 
to others. I find it fun to help others 
learn and grow.”
	 In her current role, she teaches 
fifth grade and serves as a science 
curriculum leader. She is also a high 
school cross-country coach and an 
assistant track and field coach. After 
graduating from college in 2004, she taught third grade at Central DeWitt, 
a Class 3A school near Davenport, before teaching third grade in Knoxville. 
She has been in Waukee since 2008, working at Eason Elementary School 
on the south side and at Waukee High School.
	 Schmitz says she had always heard great things about the Waukee 
Community School District. When she married her husband, an educator in 
Norwalk, she began looking for teaching and coaching opportunities closer 
to home. A position in Waukee opened, and she says she has been happy 
ever since.
	 “Each day is always fun-filled and packed,” she says.
	 Those days are not without challenges.
	 “It is important to have an open mind when teaching,” she says. “Now 
more than ever, there is such a diverse range of backgrounds among 
students. Some of my challenges include closing the education gap and 
teaching kids to be kind to others, both in person and on social media. 
I must remember that it’s important to approach helping students learn 
appropriate behavior skills just as I would a student struggling with math — 
with compassion and patience.”
	 She views teaching as a calling, not just a job — one that allows her to 
make a difference in students’ lives every day. Some of her favorite memories 
include high school seniors sharing moments they enjoyed in her classroom. 
She also enjoys when senior football players give her their jersey for the day.
	 “For example, during the Winter Olympics, some students wanted to 
make bobsleds from cardboard to see if they would work,” she says. “It was 
so fun to watch them be creative, even without technology, using things like 
glue, tape and scissors. Kids these days are pretty great.”
	 Schmitz encourages those considering teaching to reflect on whether it 
suits their personality and strengths.
	 “Are you flexible and patient?” she asks. “Do you enjoy challenges and 
love creativity? If so, teaching may be for you. Volunteer somewhere to help 
you decide, whether at a school, daycare or another setting. Schools always 
need more willing volunteers and teachers. Get experience with different age 
levels to determine which one fits you best.” n

MEET Abby Schmitz
Fifth-grade teacher inspires growth on field and in 
classroom.

EDUCATION By Rachel Harrington

Abby Schmitz says she views 
teaching as a calling, not just 
a job — one that allows her to 
make a difference in students’ 
lives every day.

CITYVIEW’S NEWEST 
BAR CRAWL IS HERE!

TICKETS AND INFORMATION AVAILABLE AT
MIDDAYMIXER.DMCITYVIEW.COM

THE DISTRICT AT PRAIRIE TRAIL | ANKENY

Saturday, May 30 Saturday, May 30 
1-4 p.m.1-4 p.m.

*$25 PRE-PURCHASE ONLINE PRICE. $35 AT THE DOOR.

Participating LocationsParticipating Locations
El Presidenté  |  Grimaldi’s

The Breakfast Club  |  Tribute
30 Hop  |  Whiskey River  |  Wasabi

Magee’s Irish Pub  |  The Operating Room

10 
SAMPLE 

DRINKS FOR 
$25 *

CITYVIEW’S

MiddayMidday
MixerMixer AT
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RECIPE
SAUSAGE and cheese breakfast bake is easy, filling and practical
Mornings get busy, which is why I 
love having a breakfast recipe I can 
rely on. This one checks every box 
for me. It is incredibly easy to make 
— just mix, pour and bake — with 
simple ingredients I usually already 
have in the fridge. No complicated 
steps. No mess. No standing over the 
stove while trying to get ready for the 
day. I love the idea of cooking once 
and enjoying for days.
	 What I appreciate most is how protein-packed this 
recipe is. Between the eggs, sausage and cheeses, it is the 
kind of breakfast that actually keeps you full and focused all 
morning. I am not reaching for a snack an hour later, which 
makes a big difference on busy days.
	 It is also perfectly sized for real life. The recipe makes 
enough for two people to enjoy breakfast for a couple of days, 
which means less cooking and more convenience. Or, double 
the batch and freeze some for future quick meals. I can warm 
up a slice and have a hot, satisfying meal in minutes. Easy, 
filling and practical — exactly how breakfast should be. n

Information provided by Jolene Goodman, vice president of Big 
Green Umbrella Media.

INGREDIENTS:
•	 8 large eggs
•	 1/4 cup water
•	 2/3 cup cottage cheese
•	 1/2 cup shredded 

mozzarella cheese
•	 1/2 package of Jimmy 

Dean breakfast 
sausage cooked, 
crumbled

•	 1 teaspoon Nature’s 
Seasoning

DIRECTIONS:
•	 Preheat oven to 350 F. Lightly grease a small baking dish (8-inch by 8-inch 

works well). 
•	 Blend eggs, water and cottage cheese for 10-15 seconds in a blender. 
•	 Combine with mozzarella and sausage and pour into the prepared baking 

dish. Spread evenly. 
•	 Bake for 30-35 minutes or until the center is set and the top is lightly golden. 

Rest for 5 minutes, then slice and serve. 
•	 Vary this recipe by adding sauteed onions, peppers or mushrooms. Pictured is 

the original recipe plus a version with peppers and mushrooms. n

Savory sausage and cheese breakfast bake

By Jolene Goodman

At Thrasher Service, our goal is to provide our customers with 
the best indoor air quality for their homes with professional, 
prompt service at an affordable price.

24 HOUR SERVICE

NO HASSLE, 30-DAY GUARANTEE ON ALL SERVICES

515.262.2229   WWW.THRASHERSERVICE.COM

• Air Conditioner replacement

• Air Conditioner repair

• Plumbing service

•  Qualified & trained technicians

• Friendly staff!

SCHEDULE YOUR 

INSPECTION & TUNE UP

AIR CONDITIONER

$$125125

PLUMBING PLUMBING 
PROBLEMS?PROBLEMS?
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If you plan to purchase a home for the first time, 
you may feel overwhelmed about not knowing 
where to start. We have summarized the key steps 
so you can approach the homebuying process with 
confidence.
	 Set up a prequalification meeting: The first 
step is to meet with your mortgage lender to get 
pre-qualified for a loan. This meeting should give 
you a better idea about what you can afford, which 
is important to keep in mind as you search for a 
home.  
	 Find the right home: Work with a Realtor to 
compare the homes on the market to identify the 
options that fit your interests, needs and budget. 
Once you narrow your choices, take a closer look. 
	 Obtain a sale agreement: After you find the 
right home, your Realtor will help you negotiate 
the terms of the sale. Your Realtor will then present 
your offer to the sellers. If the seller signs the offer, 
you have a binding contract. 
	 Submit your loan application: Your lender will recommend the 
mortgage loans that best fit your financial situation and help you finish 
your application. Common types of documentation required to verify 
the source of funds being used to purchase the home are: pay stubs, two 

years’ tax returns and account statements.
	 Complete a property inspection: Not long after your offer is 
accepted, you should hire a licensed home inspector to check the 
structural safety of the property. If the inspection shows major problems, 
you have a few options on how to proceed:
	 • Cancel the sale, and your deposit will be returned to you.
	 • Continue with the sale and ask the seller to make repairs or give you 
a credit for the amount it would cost to make the repairs.
	 Receive final loan approval: First, a loan processor will package all 
relevant information to be sent to the underwriter. The underwriter will 
then review the information and make the final decision whether the loan 
is approved. 
	 Purchase homeowner’s insurance: You should obtain a homeowner’s 
insurance policy to protect your home against liability. If your down 
payment is less than 20% of the home’s sale price, you may be required 
by your lender to carry Private Mortgage Insurance (PMI). 
	 Close on your home: The closing date is when your down payment 
and closing costs are due and the title of the property is transferred to 
your name. Generally, this is the day the seller turns the keys over to you, 
and the home is yours. n
	
Information provided by Cassandra Haller, VP, Mortgage Loan Originator, 
NMLS #681625, 11111 University Ave., Clive, Desk: 515-222-2001, Cell: 515-
707-6461; and Olga Dobbins Oliver, NMLS ID#: 571175, Office: 515-222-2009, 
odobbins@bankerstrust.com, West Des Moines Branch, 620 S. 60th St., West 
Des Moines, IA 50266.

BANKING SERVICES

WHAT TO expect as a first-time homebuyer
By Cassandra Haller and Olga Dobbins Oliver

Cassandra Haller

Olga Dobbins 
Oliver

Cassandra Haller 
CHaller@BankersTrust.com 

(515) 222-2001 
NMLS ID#: 681625

Olga Dobbins Oliver 
ODobbinsOliver@BankersTrust.com 

(515) 222-2009 
NMLS ID#: 571175

We believe everyone deserves access to homeownership. Our 
Community Lending Home Mortgage is designed to support the 
journey to homeownership in Polk, Dallas and Warren counties.

5.57%
APR

Community Lending 
Home Mortgage

APR = Annual Percentage Rate. Repayment example: A loan amount of $150,000 with a fixed interest rate of 5.50% 
and an APR of 5.568% would result in 360 monthly principal and interest payments of $851.68. Payments will be 
higher to account for taxes and insurance. All loans subject to credit approval and other underwriting conditions. 
Additional program guidelines apply. Limited time offer. Rates and terms subject to change. NMLS ID#: 440379

30-YEAR FIXED-RATE

BT_LivingMagazine_7.5x4.82.indd   10BT_LivingMagazine_7.5x4.82.indd   10 5/6/2026   1:00:49 PM5/6/2026   1:00:49 PM
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Be sure to check for cancelations.

EVENTS IN THE AREA

Drug Drop Box
The Prescription and Over-the-
Counter Drug Drop Box is available 
24/7 for anyone to use. It is located 
just inside the main entryway of the 
Clive Public Safety Center, 8800 
Hickman Road. No liquids, needles, 
inhalers, ointments, lotions, aerosols, 
bloody or infectous waste allowed. 
Questions? Contact Clive Police 
Administration at 515-278-1312.

Des Moines Art Center 
Museum Highlights Tour
Saturdays, 1-2 p.m.
4700 Grand Ave., Des Moines
	 Discover the vast variety of the Des Moines 
Art Center’s permanent collections during the 
Museum Highlights Tour. This tour offers a 
unique journey through the galleries, featuring 
a selection of timeless paintings, sculptures and 
more. Join knowledgeable guides to uncover the 
stories, techniques and inspirations behind the art 
on view, and experience the highlights of the Art 
Center in a fresh and engaging way. This guided 
tour is perfect for art enthusiasts of all ages. Free 
to all, no registration required.

Coming up in Clive 
Living magazine:
	 Play sets, play houses and tree 
houses: Share the stories of your 
memorable play sets, play houses and 
tree houses. Perhaps your family has play 
structures that entertain your kids for 
hours. Or maybe you have memories of the 
play house you enjoyed as a child. Big or 
small, if it creates happy times, let us know. 
Email tammy@iowalivingmagazines.com.

To submit calendar items for consideration, send to tammy@iowalivingmagazines.com

Food Truck 
Fridays 
Fridays, May 29, 
June 5 and June 
12, 5:30-8 p.m.
Campbell Park, 
12385 Woodlands 
Parkway, Clive
	 The public is invited to Food Truck Fridays. 
Bring the family to Campbell Park in Clive for food, 
fun and free live music. Satisfy your food cravings 
with the best of street eats and local live music — a 
can’t-miss community event. New for 2026: A Kids 
Zone. Each week will feature a rotating kids activity 
that will include one of the following: bounce 
house, balloon twister, lawn games or face painting.
	 Music lineup: Friday, May 29 - Recoil; Friday, 
June 5 - Velvet Trio; Friday, June 12 - Brian Herrin 
Trio. Food Truck Lineup: Announced within each 
weekly Facebook event. Search: Clive Parks and 
Recreation/Aquatics.

Clive Card Sharks
Third Wednesday each month, 
1 p.m.
Clive City Hall, 1900 N.W. 114th 
St., Clive
	 Join fellow card enthusiasts at Clive 
Card Sharks for an afternoon of friendly 
competition. This is a free, drop-in group 
event for adults 19 and older looking to 
socialize and play card games. Registration 
is not required, and the program takes 
place in the Greenbelt Room at Clive City 
Hall. Contact Teri at tnelson@cityofclive.
com for more information.

CITYVIEW Midday Mixer
Saturday, May 30, 1-4 p.m.
The District at Prairie Trail, S.W. 
District Drive, Ankeny
	 Enjoy summer cocktails to kick off 
the season. Check in is at El Presidente. 
Cost is $25 for advance 
tickets, $35 at the door. For 
more information, or to buy 
tickets, scan the QR code. 

MiddayMidday
CITYVIEW’S

MixerMixer AT

Faith Lutheran Church 
Vacation Bible School
June 7-11
10395 University Ave., Clive
	 Get ready to hit the slopes and 
learn that God is the source of our 
strength at the Faith Lutheran Church 
Vacation Bible School. The theme 
is Snowball Mountain Challenge 
and it is open to all enthusiastic 
mountaineers who will be ascending 
into pre-K to fifth grade. This event 
is free for everyone. Invite your young 
mountaineers’ neighbors, brothers and 
sisters and their friends to join in the 
trek to the top.
	 The camp kicks off on the 
evening of Sunday, June 7 from 5:30-
8 p.m. where the young challengers 
are introduced to the theme for the 
week, meet their fellow challengers 
and receive a brief introduction to the 
rotations. 
	 As part of their journey, these 
challengers will enjoy storytelling, 
snacks, science, art and games. Pre-K 
and kindergarten climbers can choose 
to attend the session from 9:30-11:30 
a.m. in the mornings from June 8-11 
OR with the pre-K to fifth grade 
climbers that will be meeting in the 
evening from 5:30-8 p.m. from June 
8-11. Each evening during the Vacation 
Bible School, we’ll have a free-will 
offering meal for everyone at 5 p.m.
	 Registration is open now. For more 
information, contact Gail Marske at 
Faith Lutheran Church, 515-225-8334 
or email at cfm@faithlc.org.

Celebrate Spring in the Park
Water Works Park, 2201 George Flagg 
Parkway, Des Moines
	 • Live performances: Monday, June 15, 6 
p.m. The Kerry and Linda Killinger Foundation 
Community Series features live performances on the 
Killinger Family Stage throughout the summer. The 
Des Moines Performing Arts takes the stage in June, 
featuring a national touring act in the park. Stay 
tuned for the performance announcement. Learn 
more at www.waterworkspark.org/events-in-the-
park/community-series. n
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Do you know a neighbor who 
deserves recognition? 

Nominate at tammy@iowalivingmagazines.com.

Melinda and Jennifer Sinnomyer 
of Clive believe in improving 
their community through 
deliberate action. One way they 
have chosen to do that is by 
adopting Westview Bend Park 
through the city of Clive’s park adoption program. Details on the program, 
and areas still available for adoption, can be found on the city’s website.
	 Melinda explains how the couple’s park adoption came to be.
	 “My wife, Jennifer, and I have been here for 10 years. I volunteered on 
the Clive Parks and Recreation Board a few years ago. We like to help out 
in ways that we can. She has an in-home daycare, so it’s very convenient to 
be able to take the kids to Westview Bend Park,” Melinda says. “I saw on 
the city website that you can adopt a park, and it’s one that we frequent. 
We pick up trash anyway when we’re there, so it just made sense. It also 
comes with some accountability or ownership. It’s a two-year commitment, 
running April through October, and the idea is that at least four times 
during that period each year, you go to make sure things are functioning 
and that there’s no trash.”
	 Because Westview Bend Park is small, it is not an overwhelming duty 
for the couple.
	 “It’s one of the smaller parks in Clive — very safe and kind of set back 
— and it’s by the train tracks, so it’s cool that the daycare kids get to hear 
and see the trains sometimes,” Melinda says. “But it’s a busy park, even 
though it’s small. Once we start doing the cleanup, if anyone else wants to 
help, we may reach out to friends and family.”
	 The Sinnomyers are just beginning their two-year stint with the park.
	 “It’s not a huge time commitment, and you feel good doing it,” 
Melinda says. “The city does provide protective equipment like gloves and 
bags if needed.”
	 Park adoption is not the only way the couple gives back to the 
community. They have found that running a daycare provides a ready-
made opportunity to collect donations for food and clothing drives.
	 “One thing that’s nice about having a daycare in our house is that we 
have access to a lot of adults. So, when we organize a food drive with Clive 
Community Services for the food pantry, or a clothing drive, we ask the 
people coming to our house if they can bring extra items for us to collect, 
and we’ll deliver them,” Melinda says. “I think some people are more likely 
to give that way than if they had to drive somewhere else to donate. We’re 
pretty proud of the donations we’ve made.”
	 Melinda adds that she and Jennifer feel strongly about setting a good 
example for the children in their care.
	 “It’s a learning opportunity for the kids, too — that not everyone is as 
fortunate as you are,” she says. “I grew up watching my parents volunteer 
with Habitat for Humanity and Meals on Wheels. Seeing that kind of 
volunteerism tends to instill it in you, and then you can pass it on to 
others.” n

By Rich Wicks

SINNOMYERS pitch in for Clive
Join adopt a park program and collect food and clothing for those in need

NEIGHBOR SPOTLIGHT

NEIGHBOR SPOTLIGHT
2026

PRESENTED BY IOWA LIVING MAGAZINES

AWARD

Daniel Timmons of Edward Jones presents the Neighbor Spotlight 
certificate to Melinda Sinnomyer.
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LEGAL By Gail Barnett

Nearly 30% of families 
have a member with 
special needs. Many 
special needs children 
will be dependent on 
others their entire lives. 
It is crucial to have 
a plan in place that 
protects their long-term 
financial security.
	 Leaving an inheritance directly to a special 
needs dependent may put the individual 
at risk of losing eligibility for government 
benefits. The creation of a special needs trust 
can provide for dependents as long as they 
live, rather than leaving money directly to the 
dependent or another family member. The 
trust is an entity in which a family can set aside 
funds specifically for the care of the special 
needs dependent.

	 Trusts set up specifically for special 
needs dependents can help ensure that their 
inheritance doesn’t jeopardize eligibility for 
those payments. Special needs trusts limit how 
the money in them can be used and keeps the 
beneficiary eligible for SSI and Medicaid.
	 Trusts created with the dependent’s assets 
are designed for special needs dependents 
that come into money through inheritance 
or a lawsuit. They are designed to ensure 
that money doesn’t jeopardize eligibility for 
government benefits. However, under the terms 
of these types of trusts, when the dependent 
dies, the state Medicaid agency receives any 
money left in the trust for any support the state 
provided to the dependent.
	 Trusts created with assets from parents 
or grandparents solve the problem of people 
who want to leave money for a special needs 
dependent but don’t want that person to lose 

out on government benefits. The trust can 
be established by a will or created during the 
benefactor’s lifetime. The trustee cannot give 
money directly to the dependent but can pay 
for certain items and services not covered by 
monthly SSI income. Upon the death of the 
dependent, whatever assets are left in the trust 
can be distributed according to the creator’s 
wishes as specified in the terms of the trust.
	 A sound, up-to-date estate plan is 
important for every adult, but it is absolutely 
essential for people who have dependents with 
special needs. All estate plans need to evolve 
over time to keep pace with changes in people’s 
lives and financial situations. Update your plan 
periodically with an attorney who specializes in 
estate planning and special-needs clients. n
	 	
Information provided by Gail Barnett, Abendroth 
Russell Barnett Law Firm, 2560 73rd St., Urbandale, 
515-278-0623, www.ARPCLaw.com.

PROTECTING the long-term financial security 
of children with special needs

ATTORNEYS WHO SPECIALIZE IN YOU

Wills, Trusts, & Estate Planning  ▪▪  Residential Real Estate 
Probate & Estate Administration  ▪▪  Social Security Disability 

Business Formation & Planning  ▪▪  Medicaid & Asset Protection

EX PER IENCED AT TOR NEYS 
SI NCE 1987

2560 73rd St., Urbandale  ▪▪  515.278.0623  ▪▪  www.ARPCLaw.com

SUPERIOR SERVICE.  
LEGAL SOLUTIONS.

FOR  YEARS

PREPARE 
FOR THEIR 

FUTURE
DO YOU NEED TO 

UPDATE YOUR WILL?
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RETIREMENT

Investors today are 
increasingly looking 
beyond traditional asset 
allocation models in search 
of new opportunities 
to enhance portfolio 
performance. One 
approach gaining attention 
is sector investing, which 
focuses on specific segments of the economy 
rather than broad market exposure.
	 Sector investing organizes companies into 
groups based on similar business activities, 
such as technology, financial services, energy 
or consumer goods. Because different sectors 
respond differently to economic cycles, interest 
rates and market trends, performance can vary 
widely from year to year. For example, in 2025, 
10 of the 11 major market sectors posted gains, 
with communication services leading at 32.41%, 
while real estate lagged slightly with a decline of 
0.35.
	 While this variability creates opportunity, it 
also introduces additional risk. Sector strategies 
tend to be more volatile than broadly diversified 

portfolios because they concentrate investments 
in a narrower slice of the market. They are also 
more sensitive to industry-specific developments, 
including regulatory changes, political shifts and 
evolving economic conditions.
	 Success in sector investing often depends 
on the ability to anticipate when to rotate into 
or out of specific sectors — a task that can be 
difficult even for experienced investors. Timing 
these shifts requires careful analysis, discipline 
and ongoing monitoring.
	 There are several ways investors may 
incorporate sector strategies into a broader 
portfolio. A “portfolio carve-out” approach 
dedicates a portion of assets to a specific sector 
based on a particular economic outlook — for 
instance, emphasizing consumer discretionary 
stocks during periods of expected economic 
expansion.
	 Sector investing can also play a role in risk 
management. Because correlations between 
sectors are often lower than those between 
broader categories like growth and value, 
combining multiple sectors may help reduce 
overall portfolio volatility.

	 Another approach is “portfolio completion,” 
which involves targeting sectors that may be 
underrepresented in an existing portfolio. 
For example, adding exposure to real estate 
or natural resources can help create a more 
balanced investment mix.
	 Investors should also be mindful that some 
sector mutual funds are capitalization-weighted, 
meaning performance may be heavily influenced 
by a small number of large companies. As with 
any investment, due diligence is essential.
	 Sector investing can offer meaningful 
opportunities, but it requires thoughtful 
implementation and a clear understanding of 
the risks involved. For those willing to do the 
necessary research and maintain discipline, it 
can be a useful complement to a well-diversified 
investment strategy. ​n
	
This material is for educational purposes and 
not intended as specific tax, legal or investment 
advice. Information provided by Travis Gaule, 
founding partner/financial advisor, Trust Bridge 
Wealth Advisors, 4090 Westown Parkway, Suite 
108, West Des Moines, IA 50266, 515-207-4346. 

WHAT IS sector investing?
By Travis Gaule

Securities and advisory services offered through LPL Financial, 
a registered investment advisor. Member FINRA/SIPC.

Travis Gaule 
Founding Partner/Wealth Advisor

515.207.4346 • Travis@TrustBridgeWA.com

TrustBridgeWA.com
4090 Westown Pkwy, Suite 108, West Des Moines

At Trust Bridge Wealth Advisors, our seasoned team leverages over 
twenty years of expertise to guide you through life's twists and 
turns. We understand that circumstances can change in the blink 
of an eye, which is why we prioritize active listening and real-time 
solutions for our clients.

Whether you're navigating a new chapter or fine-tuning your 
financial strategy, we're here to ensure you stay ahead of the curve.

Plant the Seeds for  
a Stronger Retirement
Contact us today to start 
planning with confidence.
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LOOKING BACKNEWS BRIEF
The May 2011 Clive 
Living magazine 
featured the story, 
“Love thy neighbor: 
Churches reach out 
to the community.” 
The cover photo 
was of Faith 
Lutheran members 
Jake Bowma, 
Mark Saline, 
Sherry Kocek, 
Melinda Littler 
and Tina Tessier, 
who participated 
in community 
outreach programs. 
Also pictured were 
Elizabeth and Ellie 
Gaul helping pile 
and sort 1,500 
cans of soup for Faith Lutheran’s souper-bowl soup 
can offering; Melissa Stimple, Cindy Macarthy, 
Blaine Bristow, Carl Van Farowe and Vivian Wilson, 
volunteers, helping stock and gather food at the pantry 
at Westview; and produce raised in the Community 
Garden at Westview for the food pantry. n

HOW HAVE YOU RESPONDED TO INCREASE IN THE PRICE OF GAS?
1. Driven less
2. Cut back on “extras”
3. Fallen behind on essentials
4. Nothing, the prices haven’t  
    affected me.

TAKE
OUR POLLPOLL

SCAN THE QR 
CODE TO VOTE!

LivingIOWA

MAGAZINES

RESULTS FROM APRIL POLL: April is National Hope Month. 
Which do you hope for most?

www.iowalivingmagazines.com

Better health.................................. 53% 
A surprise windfall of cash...... 30%
A vacation........................................ 10% 
Someone to do all your chores....7%
Better relationships...................... 0%

CLIVE’S population 
grows to more than 
20,000 
The 9% population growth will increase the city’s 
eligibility for federal funding for key services.
 
Clive's population has increased by more than 9% in the past six 
years, growing to 20,277 residents. According to the U.S. Census 
Bureau, the city has added 1,676 residents since the 2020 Census. 
Clive partnered with the U.S. Census Bureau to conduct a special 
census from February through April 2026. The Clive City Council 
certified the results at its April 26 meeting.
 	 "Our residents played a significant role in helping Clive get 
an accurate population count, and I want to thank everyone 
for participating in the census,” said Clive Mayor John 
Edwards. “The updated count will enhance Clive’s eligibility for 
federal funding for services like transportation planning, road 
rehabilitation, public safety, and more.” n

OF QUALITY CHILDCARE & PRE-SCHOOL!

INFANTS (6 WEEKS OLD & OLDER). TODDLERS, PRE-SCHOOL, PRE-KINDERGARTEN, SCHOOL AGE TRANSPORTATION.
515-224-1339  |  475 68th St, West Des Moines, IA Family Owned & Operated Quality Care Since 2004

ENROLLING NOW 
Set up a tour!

CELEBRATING� YEARS!

Suggest  
a teacher

for an Iowa Living 
education column!

Send an email to
tammy@iowalivingmagazines.com
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OUT & ABOUT

Madeline Stevenson and Rachel Kilkenny 

Sherri and Jason Korte

Rick Young and Diane Baker 

Chris, Elliott, Charlie and Lauren Brabeck 

Tom and Carla Hamilton 

Teresa and Joe Beuter 

Xavier and Jenn Schultz  Hudson, Denny and Chris Barry 

Blake, Jennifer and Jason Furler 

Jeff Lucas and Richard Brown

Charrisse Bird and June Keating 

FOOD
Truck 
Friday
Food Truck Friday was held 
May 15 at Campbell Park.
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CHAMBER
Luncheon
Catch Des Moines presented an 
update at the Clive Chamber 
luncheon on May 7.

OUT & ABOUT

Stacy McCurnin and Jamey Johnston  

Sarah Borzo and Emily Grier  

Ashley Jensen and Jodi Doyle  

Davis Carmack and Megan Tucker 

Lilly Beef, Braxton Benson and Jack Renda 

Jolene Goodman and Shane Larsen 

Marc Arzani and Chris McDowell  

Stephany Hanes, Jocelyn Severin and Breanne Neel 

Lori Oakland and Katelyn Worley Eileen Van Kooten-Schmitt and Christina Jones 
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NEW!   NEW!   NEW! 

NEW FOR 2026, this Digital Wedding Guide is packed full of ideas, 
products and services offered by the area's finest local small businesses! 

This Wedding Guide sponsored by: Barnes Place • Iris Aisle • Dave’s Jewelry  
• Crown Point Community Center • A Ray Love Photography • Aloft Hotel  

• Bell Flower • Celebrations Couture • New Harp Productions • Pop’n Sisters  
• The Meridian - Events & Catering • Top It Off Liquid Catering • Wedding Show Productions

SE
ARCH NOW

!
SEARCH NOW

!

SEARCH FOR LOCAL PRODUCTS & SERVICES. SCAN THE QR CODE BELOW!SEARCH FOR LOCAL PRODUCTS & SERVICES. SCAN THE QR CODE BELOW!

www.iowalivingmagazines.com/wedding-guide-2026

CREATE THE

PERFECT WEDDING

Wedding
Guide

Digital
2026

Stephany Hanes, Jocelyn Severin and Breanne Neel 
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BIGGEST
SALE

OF THE YEAR*

• 5 YEAR PEACE OF MIND
• 5 YEARS PARTS + LABOR

SALE PRICES GOOD MAY 1-31, 2026

916 Main Street, Adel
Mon-Fri 8-5, Saturday 8-1

515-993-4287

224 Highway 92, Winterset
Mon-Fri 9-5, Saturday 9-1

515-462-2939www.adelwintersettv.com

*Must purchase pair *Must purchase pair

$1,099 

$999 

$699 

$899 $899 

$1,099 $2,099 $1,199 $1,199 

3.5 CU FT. Power 
Wash Cycle. 
Commercial Grade 
Residential Washer.

MVWP586GW MEDP586KW

7.4 CU FT. 
Commercial Grade 
Residential Dryer. 
Wrinkle Control.

EACH

EACH EACH EACH

Dual Power Filtration. 
PowerBlast® cycle. 
Heated Dry. Touch 
controls. Fingerprint 
resistant stainless steel.

MDB4949SKZ

*Must purchase pair

$2,199 

33-Inch Wide Top 
Freezer Refrigerator 
With Evenair™ Cooling 
Tower- 21 Cu. Ft.

MRT711SMFZ

SAVE ON 
ALL MAYTAG® 

MAJOR 
APPLIANCES

25 Cu. Ft. French Door 
Refrigerator PowerCold® 
Feature, Fingerprint 
Resistant, LED Lighting

4.5 cu. ft. Front Load 
Washer with Extra 
Power & 12-hour 
FreshSpin option

Smart Top Load 
Washer with Extra 
Power Button - 5.2 
cu. ft.

7.3 cu. ft. Electric 
Dryer with Extra 
Power & Quick Dry 
Cycle

MZC5216LW

REFRIGERATOR 
OR FREEZER, 

YOUR 
CHOICE!

MZF34X20DW

FREEZERS

MED5630HWMHW5630HW

Smart Top Load 
Electric Dryer 
with Extra Power 
Button - 7.4 cu. ft.

MVW7230HC MED7230HC

MFI2570FEZ

CLOSE-OUT

MRFF4236RZ

25 cu ft, Interior water 
dispenser, Ice maker 

MES8800PZ

Air Fry/True 
Convection, Slide-
in range, Aqua lift 
Self Cleaning

MFGS6030RZ

5 cu. Ft. Oven, 
Power Burner, Air 
Fry/Convection. 
*Additional fee to 
convert to LP

®

CLOSE-OUT
CLOSE-OUT


