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Dear SAPA Member,

This Membership Guidebook has been prepared especially for you. We hope that it will be 
helpful to you, and that it will serve as a convenient reference for your participation in the 
Southeastern Advertising Publishers’ Association.

Our goal is to have a guidebook for every person responsible for selling or processing 
clas si fi ed or display network ads. If you need additional copies please let us know. We want 
this guidebook to be utilized and serve as a great benefi t to you.

If you have any questions regarding the information in this guidebook, please call us 
any time. We can be reached from 8:00 a.m. until 5:00 p.m. Central Time at 1-800-334-0649. 
Additionally, you may contact us via e-mail at info@sapatoday.com or you can fax us at our 
toll-free fax number: 1-888-334-0649.

We look forward to getting to know you, helping you, to your contributions to our exciting 
industry, and want to be your “go-to guy” when you need assistance. Give us a call.

Sincerely,

Douglas Fry
Director



S O U T H E A S T E R N
A D V E R T I S I N G
P U B L I S H E R S
A S S O C I A T I O N

S O U T H E A S T E R N
A D V E R T I S I N G
P U B L I S H E R S
A S S O C I A T I O N

Mission Statement

To advance the Free Paper Industry
by providing resources for success

and venues for sharing ideas.

HELPFUL INFORMATION

Executive Director
Douglas Fry

Mailing Address
P.O. Box 456

Columbia, TN 38402

Shipping Address
1324 Trotwood Avenue, Suite 5

Columbia, TN 38401

Web Page
www.sapatoday.com

E-Mail
info@sapatoday.com

Phone Numbers
1-800-334-0469

Fax 1-888-334-0649



SOUTHEASTERN ADVERTISING
PUBLISHERS ASSOCIATION

* BY-LAWS *

Article I - Name

Section 1. The name of the organization shall be the 
South east ern Advertising Publishers Association, 
some times referred to as the Association, or SAPA.

Article II - Composition

Section 1.  AMENDED April 14, 1994. This Association 
shall be composed of those engaged in publishing 
community shopping guides and free news pa pers, and 
operating in the eleven south east ern states of Alabama, 
Florida, Georgia, Kentucky, Louisiana, Mississippi, North 
Carolina, South Carolina, Tennessee, Virginia and West 
Virginia.

Section 2. SAPA headquarters shall exist to be the center 
of operations of the Association, providing support to its 
membership and executing the policies mandated by the 
Board of Directors.

Article III - Purposes

Section 1. To bring together member publishers for 
mutual agreement, the exchange of ideas for the 
betterment of the industry and such other purposes 
as may from time to time be determined by the 
membership, offi cers, and directors.

Section 2.  To publish a newsletter or bulletin 
periodically, disseminating pertinent information to the 
membership and prospective members.

Section 3. To maintain and advance the highest 
standards of practice in the free shopping guide and free 
newspaper publishing industry.

Section 4. To acquire and hold such real and personal 
prop er ty as may be necessary for the full and proper 
execution of the As so ci a tion’s purposes as detailed 
herein.
Section 5. To carry on such Association functions and 
ac tiv i ties as are deemed necessary to accomplish the 
above pur pos es ef fec tive ly.

Article IV - Membership

Section 1. The Association shall consist of active 
members, honorary members and associate members as 
herein pro vid ed.

Section 2. Membership in the Association shall be 
open, subject to Article II, Section 1, to all publishers 
actively engaged in the busi ness of publishing shopping 
guides and free newspapers containing multiple retail, 
commercial and consumer advertising, distributed free 
to the public within a defi ned market area on a regular 
pre-stated schedule and who have been publishing said 
publication for a minimum of six consecutive months. 
Members agree to conform to such standards of business 
practice, ethics, and qualifi cations as the Association 
may from time to time set forth in writing.

Section 3.  Applicant shall apply for membership 
by com plet ing an application form prepared by the 
Secretary. Attachments to the application must include:

    * Two consecutive issues of subject publication
    * Current rate card or sheet
    * Notarized circulation statement
    * Coverage map
    * Recommendation from current member publisher
       (In letter form)
    * Dues payment for remainder of current fi scal year

After due investigation and approval by the membership 
committee, the Board of Directors at the next duly 
called meeting shall act upon the application. Election 
shall be by a majority of the Board of Directors. All 
proceedings regarding election of members shall be 
strictly confi dential.

Section 4. Active members shall consist of all publishers 
who have been elected for active membership and 
whose current year’s dues have been received by the 
Association headquarters.
Section 5. Honorary members shall be elected by 
unanimous vote of the Board of Directors. Honorary 
members shall be exempt from pay ment of any dues 
and shall be entitled to all of the privileges of active 
members except the right to vote or hold offi ce.

Section 6. Associate members shall consist of any fi rm 
or individual supplying a product or service to member 
publications, or a publication that does not fi t the 
criteria in Article IV, Section 2 and shall be approved for 
membership by a majority vote of the Board of Directors. 
Associate members shall pay dues, determined by the 
Board of Di rec tors, but not be eligible to vote or hold 
offi ce.

Section 7. Members of the Association may be censured, 
suspended, or expelled by the Board of Directors for 
vi o la tion of these by-laws or regulations established 



thereunder, or refusing to appear and testify before 
the Board of Di rec tors after notice to so appear, or 
any other conduct which will tend to cause discredit 
to fall upon the As so ci a tion, or upon the advertising 
publishing business as a whole. Any action by the Board 
of Directors shall have been approved by a two-thirds 
vote of that board.

Section 8. The active membership and participation in 
the Associations’ affairs shall rest in and be exercised 
by, andby, andby  all votes on As so ci a tion business, shall be cast , and all votes on As so ci a tion business, shall be cast , and
by the publisher, unless by his consent and approval 
this power is designated to his representative.

Section 9. Membership in the Association will be held 
by the publication. In the event of a change in a 
publication within the SAPA coverage area, continuance 
of this membership must be passed upon by the Board 
of Directors. In event of sale, successor must fi le 
application as set forth in Article IV, Section 3.

Section 10. Each publication must annually submit 
to Headquarters two consecutive copies of member 
publication, a notarized statement of copies published, 
rates, and the territory regularly covered by his 
publication. This state ment must be submitted before 
the Spring meeting of the Association, covering 
prior year publishing, on a form to be furnished by 
the Headquarters. The deliberate falsifi cation of this 
affi davit shall be cause for immediate expulsion from 
the Association.
Article V - Dues

Section 1. The Board of Directors shall determine the 
amount of annual dues payable to the Association by 
the members.

Section 2. Dues shall be payable on the 1st day of 
January in each year. Dues of new members may be 
prorated from the 1st day of the month in which 
such new member is elected for membership, for the 
re main der of the fi scal year of the Association.

Section 3. Multiple publications under one ownership, 
but separate publishers, operating within the SAPA 
coverage area will be required to pay annual dues for 
each publication, which will entitle said publisher, or 
his designated rep re sen ta tive, to one vote for each 
membership paid.

Section 4. When any member shall be in default in 
the payment of dues (i.e. March 1st of each year), the 

mem ber ship will be thereupon terminated in the manner 
provided in Article IV, Section 7, of these by-laws.

Article VI - Meetings

Section 1. The regular meetings of the Association shall 
be held at such place and time as designated by the 
Board of Directors.

Section 2. Voting at business meetings shall be for 
pub lish ers and/or their representative in good standing. 
Business meetings and other meetings shall be open to 
guests of members in good standing.

Section 3. Other meetings. Meetings of the members 
may be held at such other times as the President may 
determine, or upon the written request of 25% of the 
members in good standing. Due notice shall be given to 
every member.

When called otherwise than by the President, the notice 
shall contain a statement of the purpose of the meeting 
and shall be issued at least ten days preceding the 
meeting.

Section 4. Quorum. A simple majority of the membership 
present at any general meeting shall constitute a 
quorum to transact busi ness, and one, at least, shall be 
an offi cer.
Section 5. Roll Call. Upon request of two members 
present, the vote of any question shall be taken by roll 
call.

Section 6. Roberts’ Rules of Order, Latest Edition, shall 
be recognized as the authority governing the meetings 
of the Association.

Section 7. Order of business. The order of business shall 
be as follows:
    1. Roll Call asking for a voting representative for each 
publication
    2. Minutes of previous meeting
    3. Treasurer’s report
    4. Committee reports
    5. Unfi nished business
    6. Election of offi cers (October Meeting only)
    7. New business
    8. Adjournment



The foregoing order of business may be suspended for 
any meeting by a vote of two-thirds of the members 
present.

Article VII - Offi cers

Section 1. AMENDED October 22, 1991. The property, 
affairs, busi ness and concerns of the Association shall 
be vested in a Board of Directors consisting of the 
President, Vice-Pres i dent, Secretary, Trea sur er, two 
At-Large Directors, and all Past Presidents. All Past 
Pres i dents must have maintained continual membership 
in the Association and must have continually remained 
active in the shopping guide or free newspaper business. 
Members of the Board shall hold offi ce for one year 
(with exception of the two-year terms for the At-Large 
Directors and the above criteria for Past Presidents) such 
term to coincide with the calendar year, or until their 
successor shall have been duly elected and qualifi ed.

Section 2. The Board of Directors shall meet as necessary 
to appoint
committees on particular subjects, audit bills and 
disburse funds, print and circulate documents, 
communicate with other associations, employ agents 
and execute other measures as they deem proper and 
expedient to promote and protect the objectives of the 
Association. At a minimum, the Board of Directors shall 
meet prior to each regular meeting.
Section 3. The President may, when he deems necessary, 
call a special meeting of the Board, and only seven days 
notice shall be required for such special meetings.

Section 4. A majority of the Board of Directors shall 
con sti tute a quorum for the transaction of business. If 
a quorum is not present, a less number may adjourn the 
meeting.

Section 5. Should any member of the Board of Directors 
absent himself unreasonably from two consecutive 
meetings without send ing a communication to the 
President stating his reason for so doing, or if his excuse 
shall not be ac cept ed by the members of the Board, 
his seat on the Board may be declared vacant, and the 
President may forthwith proceed to fi ll any necessary 
vacancy for the remainder of the year.

Section 6. Whenever any vacancy occurs on the Board of 
Directors by death, resignation, or otherwise, the seat 
shall be fi lled for the remainder of the year without 
undue delay by the President.

Section 7. Any one or more of the Directors may be 
removed either with or without cause at any time in 
accordance with these by-laws, by a vote of two-thirds 
of the Board members present at a special meet ing 
called for that purpose.

Section 8. Election of Board members shall be held 
during the October meeting for the year beginning the 
following January.

Section 9. Nominating Committee. At the Spring meeting 
of the Association, the President shall appoint the 
standing committees. The nominating committee is to 
be comprised of three members who shall report their 
nom i na tions for all offi cers and all directors (both SAPA 
and SAPA’s seat on AFCP’s Board) at the October meeting. 
Any member in good standing may offer nominations for 
any offi ce from the fl oor.

Section 10. Elections. Elections shall be made by ballot 
or voice vote as determined by the Board of Directors. 
The candidates re ceiv ing the majority of all votes cast 
shall be declared elected. Voting rights shall be in 
accordance with Article V, Section 3.

Article VIII - Duties of Offi cers

Section 1. President. The President shall preside at 
all meet ings. He shall be the chief executive of the 
Association. He shall be chair man of the Board of 
Directors. He shall appoint such committees as he deems 
necessary to carry on the activities of the Association.

Section 2. Vice-President. The Vice-President shall 
assume the duties of the President in the event that the 
President shall be unable to perform his duties and shall 
preside until the President shall again become active.
The Vice-President is to be the standing chair of the 
membership committee.

Section 3. Secretary. The Secretary shall keep an 
accurate record of each meeting of the Association 
and each meeting of the Board of Directors, and shall 
also have on fi le a record of the meetings of the Board 
of Di rec tors. The Secretary shall ensure the keeping
of a record of the circulation and advertising rates of 
all members. This in for ma tion shall be available to 
potential advertisers.

Section 4. Treasurer. The Treasurer shall keep a correct 
account of all money received and paid out by the 
Association and ensure standard accounting practices.



Section 5. The Offi cers shall constitute the Ex ec u tive 
Board of the Association.
Article IX - Amendments

Section 1. This constitution may be amended at 
any regular membership meeting of the Association 
provided such amend ment shall have been proposed 
at the regular meeting immediately previous. It may 
also be amended at any special meeting called for that 
purpose, providing 10 days notice in writing shall 
have been given to each member at his last business 
address, stating the time and place of such meeting and 
containing a copy of the proposed amendment unless 
otherwise specifi cally provided for.

Section 2. A two-thirds affi rmative vote of the members 
present shall be necessary to amend.

    Adopted:    October 29, 1983
        Terrace Garden Inn
        General Membership Meeting
        Atlanta, GA

Amendments

Article VII - Offi cers. Section 1. The property, affairs, 

busi ness and concerns of the Association shall be vested 
in a Board of Directors consisting of the President, Vice-
Pres i dent, Secretary, Trea sur er, two At-Large Directors, 
and all Past Presidents. All Past Pres i dents must have 
maintained continual membership in the Association 
and must have continually remained active in the 
shopping guide or free newspaper business. Members of 
the Board shall hold offi ce for one year (with exception 
of the two-year terms for the At-Large Directors and the 
above criteria for Past Presidents) such term to coincide 
with the calendar year, or until their successor shall 
have been duly elected and qualifi ed.

    Adopted:    October 22, 1991
        Terrace Garden Inn
        General Membership Meeting
        Atlanta, GA

Article II - Section 1. This Association shall be composed 
of those engaged in publishing community shopping 
guides and free news pa pers, and operating in the 
eleven south east ern states of Alabama, Florida, Georgia, 
Kentucky, Louisiana, Mississippi, North Carolina, South 
Carolina, Tennessee, Virginia and West Virginia.

Adopted:    April 15, 1994
        Terrace Garden Inn
        General Membership Meeting
        Atlanta, GA



Membership Benefi ts
★		Free subscription to Free Paper Ink, the only magazine exclusively serving our 
in dus try.

★  Free subscription to Tech Topics, a biweekly technical update for pro duc tion and 
de sign staff via fax.  Tech Topics explores a topic, explains how to use it and 2 weeks 
later, a new idea will follow.

★  Free subscription to S.A.P.A.’s own SAPAToday newsletter.  An informational 
news let ter on S.A.P.A.’s events.  Members may advertise in the SAPAToday at no cost!

★  Free on-site consultation services by publishing guru Douglas Fry. Simply call to set 
up an appointment. 

★  By participating in S.A.P.A.’s successful classifi ed network, your customer can 
ad ver tise to 4 million plus households in eleven southeastern states for only $349.  
The good news for you - your commission is $195.  S.A.P.A. receives only $154 for 
every ad you sell.

★  Circulation Audit by CVC those members that participate in the classifi ed ad 
network and submit weekly tearsheets of the ads are eligible to receive annual audits 
by industry leader CVC. The audit includes a readership study that will give your 
salespeople the ammunition they need to overcome any obstacle.

★  By participating in S.A.P.A.’s display ad network, you will receive display ads to 
run in your publication at 75% of your open rate.  Opportunity to offer re gion al buys 
for your customers.  NEW!  Simplifi ed process - S.A.P.A. head quar ters generates your 
sales proposals for you!

★  Free CMYK Newsprint Color Selector.  Provides accurate and consistent color for 
your publication.

★  $10,000 Media Library at your disposal.  Borrow books, tapes and videos for free 
for 21 days on subjects such as sales, management, staff and personal growth.

★  Spring and Fall Conferences featuring the best speakers and seminar in struc tion 
at reduced hotel room rates and no registration fee, a $50 per person value.

★  S.A.P.A. SUPPORTS YOU ALL THE WAY!  Recognition, friendship, re spect, 
training, awards for excellence and the prestige of being part of an as so ci a tion 
exclusively ded i cat ed to serving it’s members and promoting the free paper industry.
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Bringing Out the Best In People
Alan Loy McGinnisBy:

Audio Cassette

Business Writing Skills
Debra SmithBy:

Video Tape

Circulation Distribution Systems
Steel City CorporationBy:

Book

Controlling Anger
Dr. Carol TavrisBy:

Audio Cassette

Countdown to a Better Business
Peter WagnerBy:

Video Tape

Creative Problem Solving
Gary RichardsBy:

Audio Cassette

Delegating: How to Make Sure the
Work You Hand Off Is Done... andGary RichardsBy:
Audio Cassette

Delegating & Supervising
Brian TracyBy:

Audio Cassette

Denis Waitley Live: On Winning
CareerTrack PublicationsBy:

Video Tape

Don't Wing It!
The Sales BoardBy:

Video Tape

Embracing Chaos
Tom PetersBy:

Audio Cassette

Executive Time Management
Brian TracyBy:

Video Tape
Audio Cassette
Finance For Non-Financial
ProfessionalsFred MooreBy:
Video Tape

Getting Started
By:
Video Tape

Getting Things Done
National Press PublicationsBy:

Spiral

Guerrilla Tactics for Streetwise Selling
Pam LontosBy:

Binder
Audio Cassette
How to Deal With Difficult People: Vol
2 Rick Brinman & Rick KirshnerBy:
Video Tape

How to Give Exceptional Customer
ServiceLisa FordBy:
Video Tape



SAPA Lending Library Available Items

How to Listen Powerfully
Ron MeissBy:

Video Tape

How to Make Things Happen For You,
Instead of To YouGary RichardsBy:
Audio Cassette

How To Master Your Time
Brian TracyBy:

Audio Cassette

How to Read Your Client's Mind
Kerry L. JohnsonBy:

Audio Cassette

How to Read Your Client's Mind
Kerry L. JohnsonBy:

Audio Cassette

How to Read Your Clients Mind
Kerry L. JohnsonBy:

Video Tape

How to Reprogram Yourself for
Success in 30 DaysPam LontosBy:
Audio Cassette

How to Reprogram Yourself for
Success in 30 DaysPam LontosBy:
Audio Cassette

How to Sell at Prices Higher Than
Your CompetitorsSteinmetzBy:
Audio Cassette

How to Write & Conduct Effective
Performance AppraisalsJimy CalanoBy:
Video Tape

Imagine... Your Most Saleable
CommodityBob Tracy Jr.By:
Audio Cassette

Joe Bourna Live
Joe BournaBy:

Video Tape

Kids as Consumers
James McNealBy:

Book

Managing Meetings That Get Results
Brian TracyBy:

Audio Cassette
Video Tape
Marketing Strategy For Fast Growth

Brian TracyBy:
Audio Cassette

Marketing To and Through Kids
Selina S. Guber/Jon BerryBy:

Book

Mastering the Game: The Human
Marketing EdgeKerry L. JohnsonBy:
Book

Motivate Yourself Now!
Pam LontosBy:

Video Tape

Motivating People Toward Peak
PerformanceBrian TracyBy:
Audio Cassette

Multimedia Vendor Presentation
By:
Audio Cassette

Negotiating Strategies and Tactics
Brian TracyBy:

Video Tape
Audio Cassette
Pathways Toward Personal Progress

Brain TracyBy:
Video Tape
Audio Cassette



SAPA Lending Library Available Items

Peak Performance Selling
Kerry L. JohnsonBy:

Audio Cassette

Personal Power II: The Driving Force
Anthony RobbinsBy:

Spiral

Powerful Presentation Skills
Debra SmithBy:

Video Tape

Proofreading & Editing Skills
CareerTrack PublicationsBy:

Book

Proofreading & Editing Skills
Debra Smith & Helen SuttonBy:

Video Tape

Push the Weiner Schnitzel Before You
Offer the Cream PuffPeter WagnerBy:
Video Tape

Putting More Into Your Newsroom
Peter WagnerBy:

Video Tape

Raising Positive Kids in a Negative
WorldThe Zig Ziglar CorporationBy:
Audio Cassette

Reigniting the Great American Work
EthicBob Tacy Jr.By:
Video Tape

Relationship Strategies
Tony AlessandraBy:

Audio Cassette

Seeds of Greatness
Denis WaitleyBy:

Audio Cassette

Self Esteem: The Power to Be Your
BestNational Press PublicationsBy:
Spiral

Self-Enlightenment: Your Inner Quest
Nightingale-Conant CorporationBy:

Audio Cassette

Selling with Dignity
Bob Tacy Jr.By:

Audio Cassette

Setting Business Strategy
Brian TracyBy:

Audio Cassette
Video Tape
Setting Business Strategy

Brian TracyBy:
Audio Cassette

Sexual Harassment
Maria ArapakisBy:

Video Tape

Sign Marketing Group: Vendor
Program InfoBy:
Audio Cassette

Solving the People Puzzle
Kerry L. JohnsonBy:

Audio Cassette

Solving the People Puzzle 1
Kerry L. JohnsonBy:

Audio Cassette

Spring Conference: Myrtle Beach, SC
April 9-10, 1999By:
Video Tape

Stress Survival
Kerry L. JohnsonBy:

Audio Cassette



SAPA Lending Library Available Items

Stress Survival
Kerry L. JohnsonBy:

Audio Cassette

Subliminal Selling Skills
Kerry L. JohnsonBy:

Book

Subliminal Selling Skills
Kerry L. JohnsonBy:

Audio Cassette

Subliminal Selling Skills
Kerry L. JohnsonBy:

Audio Cassette

Swimming With the Sharks
Harvey MackayBy:

Audio Cassette

The Art of Simplicity
Thomas MooreBy:

Audio Cassette

The Best of Freddy Pierce
Freddy PierceBy:

Audio Cassette

The Boss
Earl NightingaleBy:

Video Tape

The Essentials of Circulation & the
LawKing & BallowBy:
Audio Cassette

The Fast Track to Success
By:
Spiral

The Fast Track to Success
By:
Spiral

The Fast Track to Success
By:
Spiral

The Manager as Coach
Marion HowellBy:

Video Tape

The Miracle of Your Mind
Earl NightingaleBy:

Video Tape

The Psychology of Achievement
Brian TracyBy:

Audio Cassette

The Rewards of Service
Earl NightingaleBy:

Video Tape

The Road to Readability: Basics of
Writing & EditingDigby WhitmanBy:
Book

The Science of Self Dicipline
Kerry L. JohnsonBy:

Audio Cassette

The Shopper
John T. CribbBy:

Book

Uncommon Marketing Techniques
Jeffrey DobkinBy:

Book

Unlimited Power
Anthony RobbinsBy:

Audio Cassette

Why Customers Leave and How to
Get Them to StayLisa FordBy:
Video Tape



SAPA Lending Library Available Items

Wise Up to Teens
Peter ZolloBy:

Book

Write It & Reap
Cassell ProductionsBy:

Video Tape



������ ����
���� ����������

Access Communications, Inc. ��� ������
��� ����� ������ ������� �� �����

������������ ���������

Acento Latino ������� ���������
���� ��� ���� ������������� �� �����

������������ �������

Ad-Pak ���� ��������
�� ����� ���� ������ ���������������������

������������� �������

Advertiser of Polk County ����� �������
���� ����� ������ �� �����������������������

������������� �������

Advertising Network ��������������
��������������������� ����������� �� �����

������������ ���������

Albany Area Advertiser ��� ������
��� ���� ������ �����������������

������������� �������

Alternative I & II ���� �������
��� �� ���� ��� ������������ �� �����

������������� �������

Alternative News/Coast ����������
���� ������ ��� ���� ������ ������ �� �����

������������� �������

American Classifieds - Dothan ���������������
���� ��� ���� ������� �� �����

�������������� �������

American Classifieds - Louisville ��� �����
��������������������� ����������� �� �����

������������� �������

American Classifieds - Tallahassee ������ �������
��� ����� �������� ����� ������������ �� �����

�������������� �������

Americus Shopper ���� ����
���� ������ ������� ���� ��� ���� ��������� �� �����

������������� �������

Appen Newspapers, Inc. ���������������
��� ����� ���� ���������������������

������������ �� ��� ����

Atlanta Parent ���������
���� ��������� ���� ���� ��� ��� ������������������

������������� �������

Bainbridge Post-Searchlight ��� �������� ���
���� ��� ��� ���������������������

������������� �������

Bargain Browser ���� � ������� ���
���� ��� ��� ����� ������ �� �����

������������� �������

Bargains Plus ���� ��������
���� ������ ��� ��� �������� �� �����

������������� �������

Busy Shopper/N. GA News Newspaper Grp. ����� �����
���� ����� ��� ���� ����������� �� �����

������������� �������

Buyer's Guide/Senior Times ������� ���������
���� �� ����� ��� ����� � ������������ �� �����

������������� �������

Buyers Connection ������������
������������������ ������ ������� �� �����

������������� �������

C.A.C., Inc. ���� ����������� ���������
��� ����������� ����� ������ �� �����

������������ ���������

Carolina Woman ����� �����
���� ��� ���� ���������������

������������� �������

Chesterfield County Shopper ���������������������������
�������������������� ������� �� �����

������������� �������



������ ����
���� ����������

Circulation Verification Council ������������
���� ��� ����� ��� ������ �� �����

������������ ���������

Clay Today ��������������
���� �������� ���� ����� � ������ ����� �� �����

������������ �������

CNHI ����� ���������
���� ��������� ������� ��� ��� ����������� �� �����

������������ ���������

Coastal Empire Media ������ ������
� ���������� ������������ ����� �����
���

��������� �� �����
������������ ���������

Coffee County Shopper ������ �������
���������������� ����������� �� �����

������������� �������

Common Cents Want Ads ���� �������� � ������� �������
�� ��� ����� ����� ������ �� �����

������������� �������

Community News ���� ������
���� ��� ������ ������ �� �����

������������� �������

Community Papers of Florida ���� ��������
����������������� ���������� �� �����

������������ ���������

Community Shoppers Guide ������� ������
���� ��� ���� �������� �� ����������

������������� �������

Cook County Advertiser ��� ����
��� ������ ����� ����� �� �����

�������������� �������

Country Peddler, Inc. ����������������������������
���� ��� ��� ������� ������ �� �����

������������� �������

Courier Journal �����������������
���� ����� ����� ��������� �� �����

������������� �������

Cribb & Associates ���� �� �����
��� ���� ����� ����� ��� �������� �� �����

������������ ���������

Daytona Pennysaver ����� �����
���� ��� �� ������ ������ �� �����

������������� �������

Dickson Shopper ����� �����
���� ��� �� �������� �� �����

������������� �������

Dixie Web ����� ��������
���� ������� ������ ��� �������� �� �����

�������������� ���������

East Cobber �������������
�� ��� ������ �������������������

������������� �������

Exchange ���� ������
���� ��� ��� �����������������������

������������� �������

Fake Brains ����������
���� ��� ������ ��������������������

������������ ���������

Fifty Plus Grand Strand ����������
���� �������� ����� ������ ������ �� �����

�������������� �������

Flagler Pennysaver ����� �����
�� ��������� ����� ������� �� �����

������������� �������

Flashes Shopping Guide �����������
��� �������� ���� ������� �� �����

������������� �������

Florida Pennysaver ��������������
���� ����� ����� ���� ���� ���� ������ �� �����

������������� �������



������ ����
���� ����������

Forum Publishing Group ������ �������
���� ����� ����� ���� � ��������� ������ �� �����

������������� �������

Franklin County ADvantage ������ �������
���� ������� ����� �������� �� �����

�������������� �������

Fredricksburg Area Tradewinds ����� �����
���� ��� ���� ��������������� �� �����

������������ �������

G. & V. Campbell, Inc. ���������������������
����������������������� ��������� �� �����

������������ ���������

GP Plastics Corporation ������ �������
���� ��� ������ ������� �� �����

������������ ���������

Green Tab Publishing ��� ����
���� ��� ��� ����������������������

������������� �������

High Mach �����������������
����������������� ����������� �� �����

������������� �������

Intermountain Color ���������
���� ����� ������� ���� ��� ���� �������� �� �����

������������ ���������

International Poly Company ���� ������
��� �� ������� ���� �������� �� �����

������������ ���������

Kamen & Company Group Services ����� �������
���������������� �������� �� �����

������������ ���������

Kaspar Sho-Rack �����������
�� ��� ���� ������� �� �����

������������ ���������

Kaspar Wire Works ����������
���� ������� ����� ����� ����� � ������� �� �����

������������ ���������

Kidsville News of the Triangle ������ �������
���� ��� ����� ������������������

������������ ���������

Lawrence County Advocate ���� ������
���� ��� ��� ������������� �� �����

�������������� �������

Legal News ����� �������
��� ����� ������ �������� �� �����

������������ ���������

Macon County News & Shopping Guide ���� �� ������
������������������ ��������� �� �����

������������ �������

Marathon Free Press ���� ������ ���
������������������ ��������� �� �����

������������� �������

Media Consultants, Inc. ���������������
���� �������� ���� ����� ������������������������

������������ ���������

Mediabids.com ���� ��������
��� ���� ������ �������� �� �����

������������� ���������

Monroe County Shopper ���� ��������������� ������
���� ��� ��� ������ �� ����������

������������� �������

Mullet Wrapper ���� ��������
���� ��� ����� ���������� �� �����

������������� �������

National Ad Placement Service ����������
���� �� ���������� ���� ��� ����� �� �����

������������ ���������

New Bern Shopper ����������
���� ��� ����� ��� ����� �� �����

������������� �������



������ ����
���� ����������

New Smyrna Pennysaver ���� ������
���� ��� ��� ��� ������ ������ �� �����

������������� �������

News Shopper, Inc. �����������������
���� ��� ���� ���������� �� �����

������������� �������

Newspaper Printing Company ���������������������������
���� ����� ���� ���� ������ �� �����

������������ ���������

Okeechobee Pennysaver ����������
��� �� ���� ������ ����������� �� �����

������������� �������

Orlando Post/Smart Shopper ��� �������
��� �� ������� ����� ����� ��� �������� �� �����

������������� �������

Our City Weston ���� �� ��������
���� ��������� ���� ����� ��� ������� �� �����

������������ �������

Panama City Pennysaver ���� ����
���� ��� ���� ���� ������ �� �����

������������� �������

Panhandle Buyer's Guide ������ �� ����
��� ������ ���� ��� ���� ����������������������

������������ �������

Pasco Shopper �� �� �����
�� ��� ��� ���� ����� �� �����

������������� �������

PDS, Inc. ������� ��������
���� ��� ���� ���� �� ���� �� ����������

������������ ���������

Peddler ADvantage �����������
��� ����� ���� ������ �� �����

������������� �������

Pennysaver - West Columbia ���� ������
���� ��� ���� ���� ��������� �� �����

������������� �������

Pickens County Shopper's Guide ���������������������
��� ����� ������ ���������������������

��������������
������������

�������

Piedmont Shopper, Inc. ���� ����������
�������������������������������� ��������� �� �����

������������� �������

Pine Mountain Shopper ��� � ����� ������
���� ��� ��� ��������������������

������������� �������

Quik Quarter Classifieds ����������������
��� �� ������� ���� ���������� �� �����

������������� �������

Rak Systems �������������������
������������������� ��������� �� �����

������������ ���������

Rhinoceros Times ��������������
��� �� ������ ��� ����������� �� �����

������������� �������

Rhinoceros Times ��������������
��� ���� �������� ������ ���������� �� �����

������������� �������

Richard Briggs & Associates ��������������
��� ������ ������ ��� ��� �������� �� ����������

������������ ���������

Riverside Reader ���� ������� ��������
�� ��� ��� ���� ������ �� �����

������������ �������

Rutherford County Reader ���� ��������
�� ��� ����� ������������� �� �����

������������� �������

Savannah Pennysaver ��� �������
���� ��� ���� �������������������

������������� �������



������ ����
���� ����������

Senior News ����� ������
���� ��� �� ������������������������

������������� �������

Shelby Shopper & Info ���� �������
�� ��� ���� ������� �� �����

������������� �������

Shopper - Charleston ������������
���� ��� ����� ����������� �� �����

������������� �������

Shopper's Guide ������������
���� ��� ��� ������������������

������������� �������

Shopping News & Neighbor ���� �����
���� ��� ���� ������� ����� �� �����

������������ �������

Smoky Mountain Trader ����� �������
���� ���� ������ ������� ���� ������������������

������������� �������

Southeast Sun �������������������
�� �� ��� ������ ����������� �� �����

������������� �������

Southside Shopper ���� �����
���� ��� ��� ������� �� �����

������������� �������

Spirit Newspapers �������������
���� ��� �� ������� �� �����

������������ �������

St. Albans Monthly ���������
���� ������ ��� ��� ��� ������� �� �����

������������ �������

The Advertiser ��������������
���� ���� �������� ���� �� ����������������������

������������� �������

The Amazin’ Shopper ����� �����
��� ���� ���� ������ ������ ����� �� �����

������������� �������

The Bayou Journal ��������������
���� ��� ��� ������ ����� �� �����

������������ �������

The Bonus Shopper ����������
���� ��� ��� �������� �� �����

�������������� �������

The City Sun �����������
���� ��� ���� ��������� �� �����

������������� �������

The CreekLine ������������
���� ��� ������ ������������� �� �����

������������ �������

The Cumberland View ����������������
���� ��� ��� ���������� �� �����

������������� �������

The Dollar $aver Shopper ������ �����
�� ��� ���� ���� ��������� �� ����������

������������� �������

The Dothan Progress/Eagle ����� �����
���� ��� ��������� ������� �� �����

������������ �������

The Flyer ��� �������
��� ������ ����� ���� ��� ���� ������ �� �����

������������� �������

The Keenan Group, Inc. ��� ������
��� ������ ����� ������������������������

������������ ���������

The News Herald/The News Beacon ���� ����������
���� ��� ������ ��������������������

������������� �������

The News Journal ��� ������
���������������������� ��������� �� �����

�������������� �������



������ ����
���� ����������

The Peddler ��� ������� � ������� �����
���� ��� ��� ����������� �� �����

������������� �������

The Reminder ������ ������
��� �� ���� ������ ���� ����������� �� �����

�������������� ���

The Underdawg ���������������
�� ��� �� ���������������

������������ �������

The Weekly Want Ads ����� �������
���� ���� ���� ������ ������ �� �����

������������� �������

Thrifty Nickel ��� �������
���� ���� ������ ������ ����������� �� �����

������������ �������

Thrifty Nickel - Gainesville �����������
����������������������� ������������ �� �����

������������ �������

Thrifty Nickel- Marietta ����� ������
���� ������� ���� �������������������

������������ �������

Thrifty Nickel of Alexandria ���� � ������ �������
���� ��� ���� ����������� �� �����

������������ �������

Thrifty Nickel of Birmingham ��� ������
��� ������ ������� ���� ����� ��� ����������� �� �����

������������� �������

Thrifty Nickel Wants Ads ���� ��������
�� ��� ���� �������������������������

������������ �������

Thrifty Nickel - Winston Salem ��� � ����� ������
���� ������ ����� ������� ������� ������ �� �����

������������� �������

Tidbits �����������������
���� ��������� ����� ���� ����� �������� �� �����

������������� �������

Town Tooter ���� �������
���� ��� ��� ��������������� �� �����

������������� �������

Tuscaloosa Shopper & Reporter ���� �������
��������������� ���������� �� �����

������������� �������

Up & Coming Weekly ���� ������
�� ��� ����� ������������� �� �����

������������� �������

Vanguard Marketing Group, Inc. ��� ������� ���������
���� ��� �� ����������� �� �����

�������������� ���������

Verified Audit of Circulation ������������������
��� ������ ������� ����� � ��� ������� �� �����

������������ ���������

Village Advocate ���� � ����� �������
��� ���� ���������� ����� ������������� �� �����

������������ �������

W.B. Grimes & Company �����������������������
����� ������� ����� ������������� �� �����

������������ ���������

Want Ads of Columbus ������������
���� ����� ���� ��������� �� �����

������������ �������

Waycross Shopper �� ������
�� ��� ���� �������������������

������������� �������

Web Press Corporation ���������������
����� ���� ���� ��� ����� �� �����

������������ ���������

Wisconsin Free Community Papers ������� ��������
��� ����� ���� ������ ���� �� ���� �� �����

�������������� ���
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A S S O C I A T I O N

SOUTHEASTERN ADVERTISING PUBLISHERS ASSOCIATION

MEMBERSHIP APPLICATION
                                                                                            Date: ______________________________

Please Print (One application per paper)

Name of FREE publication:____________________________________________________________________

Name of company if different than publication: __________________________________________________

Mailing address: Street/P.O. Box _______________________________________________________________

City:______________________________________ State: ___________ Zip Code_______________________

Phone: _________________________________________Fax: _______________________________________

E-mail:_________________________________________Website: www. ______________________________

Publisher or GM _________________________________Display Sales Manager ________________________

Classifi ed Ad Manager ____________________________Production Manager__________________________

Circulation Manager ______________________________Accounting Manager _________________________

Month and year paper was established__________________________________________________________
(six months of continuous publication required for membership)

Area Covered by Zip Code:

Zip Code                       Town                   Amount      Zip Code                      Town                   Amount

Day of Delivery __________________________________❏ Carrier      ❏ USPS Mail   			❏ Rack       ❏ Other

Total Circulation _____________ Circulation Audited? ❏ Yes  ❏ No    By Whom?_______________________

Display ad rate per column inch ______________________ Display ad deadline ________________________

Color Rate ________________________________________ Insert rate _______________________________

Classifi ed ad rate __________________________________ Classifi ed Deadline_________________________

Full Page Image Size:__________inches wide x _________ inches high        Application Continued On Back

SAPA P.O. Box 456, Columbia, TN 38402
1-800-334-0649 · Fax 1-888-334-0649



Please Select Your Participation Level as a SAPA Member
❏ Active Member Participating in the Classifi ed Ad Network

I publish a FREE distribution weekly paper (not a TMC) in the Southeastern U.S. I agree to participate 
in the Classifi ed Ad Network and publish (within publisher’s guidelines) the classifi ed ads faxed, e-
mailed, or postal-mailed to me each week.

❏ Active Member Participating in the Display Ad Network
I will participate in the Display Ad Network where I can receive camera-ready advertisements to run in 
my publication at 75% of my open rate. I understand this is also an opportunity to offer regional buys 
to my customers and generate extra revenue. No selling obligation is required.

❏ Active Member NOT Participating in Either Network
I publish a FREE distribution weekly paper (not a TMC) in the Southeastern U.S. but I am not in ter -
est ed in either network, or I am not a weekly paper. I also choose not to participate in the Display Ad 
Network.

Please mail the following required items for membership approval...
❏ Completed Membership Application           ❏	$75 Annual Dues (January 1 - December 31)

❏ Notarized Circulation Statement                ❏	Circulation Coverage Map

❏ Advertising Rate Card                               ❏	Two current consecutive issues of your free publication
I hereby apply for membership in the Southeastern Advertising Publishers Association. I swear we are a free 
distribution paper (not a TMC) striving for saturation coverage of our market, publishing on a regular basis. 
We have a printed rate card and do not practice double-billing. We will strive to follow the SAPA Code of Ethics 
as printed below.

Signed: ________________________________________________________

Code of Ethics
As a member of the Southeastern Advertising Publishers Association, members pledge themselves and/or their organization to:

• Observe the highest standards of honesty in all business transactions and avoid the use of any and all unfair business practices.

• Advertise and publish only such circulation and distribution fi gures as can be satisfactorily substantiated.

• Advertise and publish current advertising rates and furnish rate cards to any legitimate business fi rm upon request. I will quote no 
rate that cannot be earned by any or all advertisers and will not practice “double billing.”

• Subscribe fully to the copyright principle and will respect the copyrights of others to the same extent which we expect others to 
respect our won copyrights.

• Not knowingly permit the use of any false titles, confusing technical data, descriptions, misleading or inaccurate terms or claims in 
any ad copy.

• Maintain a spirit of friendly cooperation and assistance towards our fellow craftspeople and hold out a helping hand whereever pos-
sible.

• Continually endeavor to raise and enhance the quality level of our profession and maintain a dignity of manner in our craft and the 
services connected with it, and in the appearance of our places of business and all other forms of public contact.

• Recognize and subscribe to the authority of the offi cers and directors of the Southeastern Advertising Pub lish ers Association in all 
matters of interpretation of this Code of Ethics.



LINES             Please copy this form for current and future advertisers               COST 

SAPA Classifi ed Ad Order
6 Lines $349 Each additional line is $20

Preferred Classifi cation:_____________________________  (If available, not guar an teed.) 

Date to Run: Week of __________________________(Papers have a 2 week window to run.)

Each box holds ONE letter, number, space or punctuation mark.
A space must be left between words! 26 characters or spaces per line.

1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20

$349
$369
$389
$409
$429
$449
$469
$489
$509
$529
$549
$569
$589
$609
$629

Salesperson’s Name____________________________ Phone (_____) ______________
Publication Name ____________________________________
Advertiser Name _____________________________________
Full Address ________________________________________
City/State/Zip ______________________________________
Phone (____) ______________ Fax (____) _______________

Please make your check or money order payable to participating paper.
SAPA P.O. Box 456 Columbia, TN 38402     800.334.0649      Fax 888.334.0649

Ad Cost

Number of
Weeks to Run

Total
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Publication City State Circulation PhoneCounty

Southeast Sun ENTERPRISE AL 18500 1334-393-2969Co f f e e

Thrifty Nickel of Birmingham Birmingham AL 65000 1205-942-2555Je f ferson

Tuscaloosa Shopper & Reporter Northport AL 16,000 1205-333-7525Tuscaloosa

������

Advertiser of Polk County Winter Haven FL 33,497 1863-299-2201Po lk

Broward County Pennysaver Plantation FL 61,000 1954-792-3044Broward

Buyer's Guide/Senior Times GAINESVILLE FL 31000 1800-372-5468Alachua

Clay Today Orange Park FL 31150 904-264-3200Clay

Community News TAMPA FL 110,000 1813-909-2800Hil lsborough

Daytona Pennysaver Ormond Beach FL 76,000 1386-677-4262Volusia

Flagler Pennysaver Bunell FL 24,000 1386-437-5971Flagler

Flashes Shopping Guide Stuart FL 60,000 1772-287-0650Martin

Florida Pennysaver WEST PALM BEACH FL 425,000 1561-820-3188Palm Beach

Forum Publishing Group Deerfield Beach FL 671,000 1954-428-7355Broward

New Smyrna Pennysaver New Smyrna Beach FL 29000 1386-423-2300Volusia

Okeechobee Pennysaver Okeechobee FL 16,000 1863-763-7283Okeechobee

Panama City Pennysaver LYNN HAVEN FL 15,000 1850-265-4325Bay

Pasco Shopper DADE CITY FL 40000 1352-567-5639Pasco

The Advertiser Panama City FL 20,000 1850-785-7355Bay

The Flyer Tampa FL 844,658 1813-626-9430Hil lsborough

���������

Albany Area Advertiser Albany GA 38,000 1229-888-7653Dougherty

Americus Shopper AMERICUS GA 23,500 1229-924-9000Sumter

Busy Shopper/N. GA News
Newspaper Grp.

Fort Oglethorpe GA 29000 1706-866-1020Catoosa

Buyers Connection Warner Robins GA 33182 1478-329-0056Houston

Covington & Conyers Shopper Covington GA 49,500 770-786-8562Newton

East Cobber Marietta GA 40,000 1770-612-1397C o b b

Savannah Pennysaver Savannah GA 83,000 1912-238-2040Chatham

Spirit Newspapers Pooler GA 8000 912-748-3567Chatham

The Underdawg Gray GA 10,000 478-986-4435Jone s

Thrifty Nickel - Gainesville GAINESVILLE GA 18000 770-533-9494Hall

Thrifty Nickel- Marietta Marietta GA 52500 770-971-8333C o b b

Tri-County Shopper Hazlehurst GA 17,200 912-375-5632Jeff Davis

Waycross Shopper Waycross GA 23,494 1912-285-8539Ware

�������

American Classifieds - Louisville Louisville KY 55000 1502-458-5582Je f ferson



�������� ���������� �� ������� ������������ 5/14/2004 Page 2

Publication City State Circulation PhoneCounty

Lawsons Publications, Inc BRODHEAD KY 8,000 606-758-0029Rockcastle

Pine Mountain Shopper Pineville KY 18500 1606-337-7463Bel l

������

Bargains Plus SLIDELL LA 29,100 1985-649-9515Saint
Tammany

Common Cents Want Ads BATON ROUGE LA 60,000 1225-272-6828East Baton
Roug

Consumer's Edge Baton Rouge LA 35,000 1225-927-6242East Baton
Roug

Quik Quarter Classifieds Lafayette LA 60200 1337-234-3463Lafayette

Riverside Reader Port Allen LA 32000 225-336-0749West Baton
Roug

The Weekly Want Ads HOUMA LA 27,000 1985-868-7515Terrebonne

Thrifty Nickel of Alexandria ALEXANDRIA LA 33500 318-445-0163Rapides

�������

Ad-Pak Wilmington NC 47,469 1910-791-0688New Hanover

New Bern Shopper New Bern NC 34,100 1252-633-1153Craven

Rhinoceros Times Greensboro NC 47,000 1336-273-0885Guil ford

Rhinoceros Times CHARLOTTE NC 31000 1704-338-1028Mecklenburg

Shelby Shopper & Info Shelby NC 26,000 1704-484-1047Cleveland

Southside Shopper Garner NC 48000 1919-772-9002Wake

The Amazin’ Shopper Forest City NC 7000 1828-248-1408Rutherford

Thrifty Nickel GREENSBORO NC 29500 336-297-4300Guil ford

Town Tooter HENDERSONVILLE NC 18000 1828-692-7550Henderson

Up & Coming Weekly FAYETTEVILLE NC 15,000 1910-484-6200Cumberland

�������

Alternative I & II Spartanburg SC 21,000 1864-542-8015Spartanburg

Alternative News/Coast Myrtle Beach SC 25,000 1843-444-5556Horry

News & Shopper Conway SC 24,500 843-248-6671Horry

Pennysaver - West Columbia West Columbia SC 102000 1803-796-8742Lexington

Tidbits NORTH AUGUSTA SC 30,000 1803-593-8815Aiken

�������

Bargain Browser White House TN 20000 1615-672-3555Robertson

Coffee County Shopper Manchester TN 21500 1931-728-3273Co f f e e

East Memphis Shopper News & Guide Memphis TN 202,000 1901-458-8030Shelby

East Shelby Review Arlington TN 1950 1901-465-4042Shelby

Exchange Fayetteville TN 20,600 1931-433-9737Lincoln

High Mach Manchester TN 7,000 1931-728-3273Co f f e e

Peddler Clarksville TN 28,000 1931-552-1160Montgomery

Peddler ADvantage Paris TN 20700 1731-644-9595Henry
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Publication City State Circulation PhoneCounty

Quality Shopper CHATTANOOGA TN 20,000 423-697-0044Hamilton

Shopping News & Neighbor Johnson City TN 30212 423-979-1300Washington

Smoky Mountain Trader Talbott TN 17900 1423-587-1700Hamblen

The News Herald/The News Beacon Nashville TN 31,537 1615-889-1860Davidson

The North Shelby Times MEMPHIS TN 50,000 1901-358-8034Shelby

The Peddler Cookeville TN 17,000 1931-526-5910Putnam

�������

Piedmont Shopper, Inc. Danville VA 17,000 1434-791-7334Danville City

������

Green Tab Publishing Moundsville WV 50000 1304-845-4050Marshall

Panhandle Buyer's Guide Martinsburg WV 44,929 304-267-9983Berkeley

������



As a participating member of the South east ern 
Advertising Pub lish ers Association, your cus tom er can 

advertise to 4 mil lion house holds in eleven southeastern 
states for only $349. 

The good news - your paper keeps $195!  
SAPA re ceives only $154 for ev ery ad you sell.

Selling One Ad A Month:
Adds $2,340 To Your Annual Bottom Line

Selling One Ad A Week:
Adds $10,140 To Your Annual Bottom Line

Now, multiply these numbers by 
the number of sales people!!!

Members of SAPA who participate in the clas si fi ed 
ad network will receive these benefi ts:

ADDITIONAL MEMBERSHIP BENEFITS

★  Free on-site consultation services by publishing guru 
Douglas Fry. Simply call to set up an appointment. 

★  Circulation Audit by CVC those members that participate 
in the classifi ed ad network and submit weekly tearsheets 
of the ads are eligible to receive annual audits by industry 
leader CVC. The audit includes a readership study that will 
give your salespeople the ammunition they need to overcome 
any obstacle.

★  By participating in S.A.P.A.’s display ad network, you 
will receive display ads to run in your publication at 75% of 
your open rate.  Opportunity to offer re gion al buys for your 
customers.  NEW!  Simplifi ed process - S.A.P.A. head quar ters 
generates your sales proposals for you!

★  Spring and Fall Conferences featuring the best speakers 
and seminar in struc tion at reduced hotel room rates and no 
registration fee, a $50 per person value.

How 
Does 
Selling 
SAPA 
Clas si fi ed 
Ads 
Benefi t 
You & 
Your 
Paper 
in Dol lars 
& Cents?
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How 
Can
Your
Paper
Promote
The
Classifi ed
Ad 
Net work?

• Regularly visit SAPA’s website for needed 
forms, updated lists, and information about 
contest and conferences.

•Use the FREE bro chures pro vid ed to your pa per 
to ex plain the program to your cus tom ers.  Note:  
Attach a sales representative busi ness card in 
space provided in brochure.

• You may choose to run those dis play ads as 
fi ller ads when possible.

• Proudly utilize the SAPA logo indicating your 
membership in this progressive regional free 
paper association.

• Print the SAPA classifi ed ads in your paper 
weekly. You’ll gain extra member benefi ts by 
sending headquarters weekly tearsheets of those 
ads.

• Sell classifi ed ads to run in the SAPA clas si fi ed 
ad network.

• Be sure your entire staff is trained and has all 
the in for ma tion available about the pro gram.  
Disseminate all updated network info as mailed to 
you. 

• Set up an incentive or commission program for 
your sales and classifi ed staff.

• Designate a SAPA contact person.

VISIT US ON THE WEB!
www.sapatoday.com

S O U T H E A S T E R N
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Who
Is A
Good
Prospect
For
SAPA
Ads?

RULE OF THUMB:   Any person or company look ing to benefi t 
from wide coverage at a small price and ap pre ci ates the ben e fi ts 
and convenience of making only one call, with one con tact per son, 
and paying with one check would be a perfect pros pect for the 
SAPA clas si fi ed ad network!

All tourist areas can use SAPA ads suc cess ful ly to 
pro mote room sales or special shows.  Even non-tour-
ist area hotels can benefi t by running spe cial events 
or pro mot ing special events in their area.

Whether it be a condo, time-share, resort, or va-
 ca tion, moun tain, beach, lake, or farm land property, 
real es tate is a nat u ral pros pect.

Estate auctions, bank auctions, repossession auc-
tions.  Auctioneers are often looking for col lec tors, 
antique dealers and real estate com pa nies.  A region-
al dis tri bu tion is perfect for them.

Events that are looking to attract a large market 
area.  They usually have a special theme.  Ad ver -
tis ing with the greatest reach and most af ford able 
price is a must for this group.

Advertising budgets may be small, but they are 
always look ing to attract people from all over the 
region to their events, fairs and festivals.

Any collectibles!!  Advertiser is usually tar get ing a 
lim it ed au di ence and needs an ex pand ed market area 
at a low cost.  An tiques and col lect i bles have become 
a huge business.

Be sure to follow the guidelines on this one.  The ad 
must state a specifi c position and the in for ma tion 
must be free.  Possible pros pects would be colleges, 
hospitals, real estate assessors and casino managers.  
Any position that requires spe cifi  c training or ex pe -
ri ence.  The au di ence  is narrow so the market area 
must be large.

There are a vast amount of possible advertisers in 
the medical fi eld.  Ads offering supplies for diabetics, 
colostomy, urostomy, mastectomy, im po tence, weight 
loss and the list goes on and on.

Everyone wants to sell something!  Look for com-
 pa nies with shipping capabilities.  Steel build ings, 
ga rag es, tornado shelters, cable supplies, seasonal 
items, rare pets, pressure cleaners and pool supply 
ads do well.

HOTELS

REAL ES TATE
& VA CA TION

PROPERTY

AUCTIONS

FAIRS
FESTIVALS

FLEA MAR KETS

CHAMBER OF
COMMERCE

ANTIQUES
COL LECT I BLES

EM PLOY MENT

MEDICAL AIDS

FOR SALE
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1.   WHAT IS THE S.A.P.A. CLASSIFIED AD NETWORK?
Before you can sell a S.A.P.A. classifi ed ad, you must know a little about our 
as so ci a tion. We are the free paper association for eleven southeastern states. 
These states consist of AL, FL, GA, KY, LA, MS, NC, SC, TN, VA, WV. One of the 
ben e fi ts from your mem ber ship into SAPA is the ability to profi t from our clas-
 si fi ed ad net work. Our members sell SAPA classifi ed ads and these ads are 
networked to all of our par tic i pat ing mem ber pa pers in the eleven states by fax, 
e-mail or regular mail each week for pub li ca tion.  As a participating mem ber in 
this net work, the publisher has agreed to pub lish the SAPA clas si fi ed ads on a 
weekly basis free of charge.  The sug gest ed selling price for a 30 word classifi ed 
ad is $349.  Of that $349, your paper keeps $195 and you send SAPA $154 to 
run in the network.  You should familiarize your self with the SAPA Clas si fi ed Ad 
Net work bro chure that has been provided in this packet.  The bro chure pro vides 
im por tant in for ma tion that you may need to relay to your customer.    

2.   PREPARING TO MAKE THE SALE.
Now that you have fa mil iar ized your self with how the clas si fi ed net work works, 
you can begin to sell SAPA classifi ed ads.  Make sure that you have all of your in-
 for ma tion handy before plac ing the call.  You will need a SAPA script, a cur rent 
circulation list, the SAPA Clas si fi ed Ad Network bro chure and an ad in ser tion 
order form, all pro vid ed in this packet.  Prac tice what you will say before you 
make your call using the SAPA script. You have familiarized yourself with the 
in for ma tion provided so you will be able to an swer ques tions quickly. Remem-
ber the fantastic deal that is being of fered to your customer... one low price for 
tremendous cov er age.  In an effort to sell mul ti ple insertions, you should men-
tion that con sis ten cy is the key to any suc cess ful ad ver tis ing cam paign.  SAPA 
occasionally offers promotions that may benefi t you and your customer.  These 
pro mo tions are listed on the last page of SAPA classifi ed ads that are sent out 
each week.  If a copy of the ads is being sent to a dif fer ent de part ment and you 
do not see them, you should call the SAPA offi ce to ask if there are any pro mo -
tions being offered.

3.   MAKING THE CALL.
Make the call using the SAPA script and answer any questions your cus tom er 
may have.  Write or type the cus tom ers ad copy on the ad in ser tion order and 
how many times they wish to run the ad.  Make sure you have all of the in for -
ma tion you need such as how they will be pay ing you for the ad, cus tom ers 
name, ad dress, phone # etc.  Make sure you have given the customer your con-
tact in for ma tion.  

4.   AFTER THE CALL.
Finish completing the ad insertion order.  Double check the ad copy to make 
sure it is correct.  Make a copy of the insertion order and turn into your ac-
 count ing department to pro cess payment to SAPA.  $154 should be sent to SAPA 
for every insertion (number of weeks to run).  Pay ment must be re ceived with 
the ad in ser tion order unless prior arrangements have been made.  SAPA does 
not bill for clas si fi ed ads.  To ex pe dite your ad insertion or der, you may fax the 
order to SAPA’s offi ce at 888.334.0649 along with a copy of the check or money 
order.  Your fax ma chine may give you a con fi r ma tion that SAPA re ceived your 
ad.  If not, you may call the offi ce to confi rm at 800-334-0649.  Your dead line to 
send SAPA a clas si fi ed ad or der is Tuesday at 5:00 p.m. one week prior to run 
date.  Run dates are al ways Monday dates.

Need Assistance? Call us at 800-334-0649.
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Q.  WHAT IS THE VALUE OF THIS NETWORK?
A.  Place your ad in 84 papers and write only one check.  Your investment comes 
to approximately $4.15 per publication.  Your ad gets saturation cov er age in 
over 4 million homes in papers with at least a one week shelf life.  Surveys prove 
weekly publications receive more reading time than other media. 

Q.  CAN I PLACE MY AD FOR MORE THAN ONE INSERTION?
A.  Yes, consistency is the key to any successful ad campaign.  This also saves 
you time and assures that your ad will continue to run without any further at-
tention on your part.

Q.  WILL MY AD RUN IN EVERY PAPER?
A.  Due to the varied subject matter of ads, each publisher has the right to refuse 
any ad that does not meet their guidelines for publication.  Variation of legal 
issues from state to state may also impact the decision not to run an ad.  In gen-
eral, our advertisers have been very satisfi ed with their results.

Q.  DO WE PROVIDE TEAR SHEETS?
A.  Because of the low cost of advertising offered to customers, it is not pos si ble 
to provide tear sheets on a regular basis.

Q.  WHAT DAY WILL MY AD APPEAR?
A.  Publication days vary with each paper.  The SAPA offi ce sends ads to its pub-
lishers on Wednesday.  Each publisher is allowed a two week win dow, meaning 
your ad would run sometime within two weeks.  Most pub lish ers print the ad in 
their next available issue.

Q. WILL MY AD BE UNDER A SPECIFIC HEADING?
A.  Publications that provide headings usually include SAPA ads under head ings 
that best fi t the product or service being offered.  The SAPA offi ce will request 
any heading you choose to the publishers.  However, we do not guar an tee a spe-
cifi c heading.

Q.  CAN I GET CAPS or BOLD?
A.  The SAPA offi ce will request these special additions to the publisher at no 
additional charge.  However, SAPA does not guarantee these special ad di tions.  
Because of the low cost, some papers are not able to offer these special additions.

Q.  HOW MANY WORDS CAN I HAVE IN MY AD?
A.  The cost for a 30 word ad is $349.  Additional words are charged at a rate of 
$20 per 26 characters.

Q.  CAN YOU BILL ME?
A.  Customers pay the seller.  Billing arrangements would be made between the 
seller and the customer.  SAPA requires the seller to send payment with the ad 
order.

Q.  WILL MY AD APPEAR ON THE INTERNET?
A. Your ad will be placed on the SAPA web site, www.sapatoday.com.  Some pub li -
ca tions may also place your ad on their website.

Other Questions?  
Call us at 800-334-0649.
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To solicit ads for Classifi ed Network

Hello. I saw your ad in the classifi ed section of USA Today (for example) and I want-
ed to let you know we can place that same classifi ed ad (up to 30 words) for $349 
in our classifi ed network. We are a member of an association called SAPA. Since all 
of our members publish classifi ed ads each week- it only made sense to create a net-
work among our members.

The cost is only $349.

The combined circulation of all the participating papers is over 4 million.
Your ad would be placed in 83 newspapers throughout 11 southeastern states. (AL, 
FL, GA, KY, LA, MS, NC, SC, TN, VA, WV)

There is only a 1-2 week lead-time, meaning, your ad would run 1-2 weeks after we 
receive your ad and payment.

Remember consistency is the key to any successful ad campaign.

Deadline for the following week is Mon. at 5:00 p.m. (Note: This deadline refl ects 
your clients deadline to give you ad copy and payment. Your deadline to send SAPA 
the clas si fi ed ad order is Tuesday at 5:00 p.m. 1 week prior to insertion.)

May I send you some free information regarding this fantastic network?

You would then send prospective customers a SAPA classifi ed network brochure and 
a circulation list. Follow-up with each prospective client.



���������������������������������������� ��������� ������

����������� ���� ����� ����������� ���� �����
������������� ���������� �� ����� ������ �������������

������� ������ �� ���������� ���������� �� ����� ������� �������������

����������������������������� ��������� �� ������ ������ �������������

������ �������

������������������������� ������������ �� ������ ������ �������������

�������� ��� ����� �� ����� ������ �������������

��������������� ����� �� ����� ������ �������������

��������������������������������� ����� �� ����� ������ �������������

�������������� ����� �� ������� ������ �������������

������������������������������� ������������� �� ����� ������� �������������

������������������ ������ �� ������ ������ �������������

���������������������� ������ �� ������ ������ �������������

������������ ����� �� ����� ������ �������������

������������������� �������� �� ����� ������ �������������

�������������� ��������� �� ������ ������ �������������

��������������������� ���������������� �� ����� ������ �������������

��������������������� ���������� �� ������ ������ �������������

��������������� ������ �� ����� ������ ������������

���������������������� ���� ����� �� ������ ������ �������������

������������� ��������� �� ����� ������� �������������

����������������������� ����� �� ����� ������ �������������

������������������������������� ������������ �� ������ ������ �����������������

�������������� ����������� �� ������ ������ �������������

��������������������� ����� �� ���� ������ �������������

������� ��������

���������������������� ������ �� ������ ������ �������������

���������������� �������� �� ������ ������ �������������

���� ���������� �� ���� ���������
����

��������������� �� ����� ������ �������������

����������������� ������������� �� ����� ������ �������������

����������� �������� �� ������ ������ �������������

������������������� �������� �� ������ ������ �������������

����������������� ������ �� ���� ������ ������������

������� ������ � ����������� ����������� �� ����� ������ ������������

������������������������ �������� �� ����� ������ ������������

���������������� �������� �� ������ ������ �������������

������� �������



���������������������������������������� ��������� ������

����������� ���� ����� ����������� ���� �����
�������� ����������� � ���������� ���������� �� ����� ������ �������������

��������������������� ������� ����� �� ������ ������ �������������

������� ������������� ��� �������� �� ����� ������ ������������

��������������������� ��������� �� ����� ������ �������������

������������������������ ������������� �� ����� ������ �������������

������� �������

�������� ���� ������� �� ������ ������ �������������

��������������������� ����������� �� ������ ������ �������������

��������������� ����������� �� ������ ������ �������������

���������������� ���������� �� ����� ������� ������������

������������������� ����� �� ������ ������ �������������

������� �������

������ ���������� �� ������ ������ �������������

�������������� ���� �� ������ ������� �������������

����� ���� ������ �� ����� ������� �������������

����������������������������
�����

�������� �� ������ ������ ������������

���������������� �������� �� ������ ������ �������������

���������� ����� ���������� �� ������ ������ �������������

���������� ����� ��������� �� ����� ������ �������������

��������������������� ������ �� ������ ������ �������������

����������������� ������ �� ����� ������ �������������

������������������� ����������� �� ���� ������ �������������

�������������� ���������� �� ����� ������ ������������

������������������������������ ������������� �� ������ ������ �������������

����������� �������������� �� ����� ������ �������������

������������������ ������������ �� ������ ������ �������������

������� ��������

����������� � � �� ����������� �� ������ ������ �������������

���������������������� ������������ �� ������ ������ �������������

�������������������������� ������������� �� ������ ������� �������������

�������������������� ���������� �� ������ ������ �������������

������� ������������� �� ������ ������ �������������

������� �������

��������������������� ���������� �� ����� ������ �������������

���� ������� ������� ���� � ����� ������� �� ������� ������� �������������

������������������ ��������� �� ���� ������ �������������



���������������������������������������� ��������� ������

����������� ���� ����� ����������� ���� �����
�������� ������������ �� ������ ������ �������������

���� ���� ���������� �� ����� ������ �������������

������� ����������� �� ������ ������ �������������

����������������� ����� �� ����� ������ �������������

������������������������ ������������ �� ����� ������ ������������

��������������������� ������� �� ����� ������ �������������

��� ���� ���������� ���� ������ ��������� �� ������ ������ �������������

���������������������� ������� �� ������ ������ �������������

����������� ���������� �� ������ ������ �������������

���������������� ������������ �� ������ ������ ������������

������� �������

���������������������� �������� �� ������ ������ �������������

������ ������

�������������������� ����������� �� ����� ������ �������������

����������������������� ����������� �� ������ ������������

����������� ������� ����� �� ������ ������ �������������

������� �������



As a participating member in the display ad network 
of the South east ern Advertising Pub lish ers 

As so ci a tion, your cus tom er can advertise in up to 2.5 
mil lion households in ten south east ern states.  Each 

participating member receives SAPA display ads to run 
at 75% of their open rate.  You have the op por tu ni ty to 
sell display ads into the network by of fer ing regional 

buys to your cus tom ers.  

Based on the information you give SAPA, 
we will generate a proposal ASAP!  

Information SAPA will need to generate a 
pro pos al:

1. What states/publications your client would like to run 
their ad? (Your client may pick and choose from the 
Display Ad Network circulation list)

2. What is the size of the ad?

That’s it!  We will generate as many proposals as 
need ed to fi t your clients budget.

Call SAPA Headquarters 1-800-334-0649

Display
Ad
Network
Proposals

NEW!
Sim pli fi ed
Process!
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What SAPA will need to process the ad in ser tion 
or der.

1. What states/publications your client would like to run 
their ad? (Your client may pick and choose from the 
Dis play ad network circulation list)

2. What is the size of the ad?

3.  Camera ready copies of the ad.  (We will need one 
camera ready ad for each publication that was 
selected)

4.  Payment for the “amount to send SAPA”.  (Lo cat ed 
on the ad insertion order) Payment must be received by 
headquarters before ad will be processed.

That’s it!  We will mail out your clients ad along with 
an insertion order to each publication and make the 
payments.

Call SAPA Headquarters 1-800-334-0649

Display
Ad
Network
Insertion
Order

NEW!
Sim pli fi ed
Process!
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Insertion Order

P.O. Box 456
Columbia, TN 38402

1-800-334-0649
Fax 910-490-2258

Up & Coming Weekly
Bill Bowman
PO Box 53461
Fayetteville

SAPA 500

June 28, 2002

NC, 28305

910-484-6200

Client: Lowes Home Improvement
Ad Caption: Home Improvement Warehouse

Ad Size: Columns x Inches at 
Insertions: 1 Run Date: June 20, 2004

$21.0000

Total Price: $210.00

per column inch

Please Send 2 Tearsheets to SAPA headquarters
so your payment can be processed

Instructions: Wants on left hand page toward the back of the paper.

When you send tearsheets please attach                               to your copies.
Upon receipt of tearsheets, payment will be sent to your publication within three (3)
weeks. The ad must run during the week it is scheduled. If you have any questions
please call 1-800-334-0649.

Thank You For Your Participation.

SAPA 500

2 5
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weeks. The ad must run during the week it is scheduled. If you have any questions
please call 1-800-334-0649.
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Payment Copy
SAPA 500

June 28, 2002

Client: Lowes Home Improvement
Ad Caption: Home Improvement Warehouse

Ad Size: Columns x Inches at 
Insertions: 1 Run Date: June 20, 2004

$21.00

Total Payment: $210.00

per column inch

If you have any questions please call 1-800-334-0649.

Thank You For Your Participation.

Enclosed Is Payment For The Following Advertisement

Instructions: Wants on left hand page toward the back of the paper.

Up & Coming Weekly
Bill Bowman
PO Box 53461
Fayetteville NC, 28305

910-484-6200

P.O. Box 456
Columbia, TN 38402

1-800-334-0649
Fax 910-490-2258

2 5



Proposal - Customer Copy SAPA 500

Submitting Ad: Exchange
Contact Name: Bill Thomas
Phone Number: 931-433-9737

Fax Number: 931-433-0053

Client: Lowes Home Improvement

Ad Width in Cols: 2 Ad Height in Inches: 5
Order Date: 6/28/2002 Run Date: Jun 20, 2004

Insertions: 1 Tearsheets: 2
Ad Caption:

Wants on left hand page toward the back of the
paper.

Ad Cost: $1323.00

Instructions: Home Improvement Warehouse

Publication Circulation Ad Price

Alternative News/Coast 25,000 $160.00Myrtle Beach SC
Citizen-Journal 20,950 $195.00Largo FL
Flagler Pennysaver 22,000 $80.00Bunell FL
East Cobber 40,000 $220.00Marietta GA
Seminole & Beach Beacon 34,100 $195.00Largo FL
The Weekly Want Ads 27,500 $73.00HOUMA LA
Waycross Shopper 23,535 $60.00Waycross GA
Up & Coming Weekly 15,000 $280.00Fayetteville NC
Tuscaloosa Shopper 20,000 $60.00Northport AL

Total Circulation: 228,085
Total Publications: 9

Thank You For Advertising With Members of the Southeastern Advertising Publishers Association



Tele - Sales Hot Tips
Help them get to the point and end the call
Many salespeople struggle with keeping people on the phone. But another situation we’ve 
all likely run into is getting long-winded types off the phone after the business portion of 
the call has ended. Or, prompting the rambler to quickly make his point. Here are a cou ple 
of ideas: To deal with the rambler - Although it’s usually not a good idea to interrupt some-
one, in some cases you don’t have a choice. Break in, and say, “So if I understand what 
you’re saying...” Then paraphrase the gist of their meaning. Or, ask a question, “Bottom 
line, what is your suggestion?” Or, “What is your fi nal conclusion?” To end the call; At a 
convenient break point, “It was really great talking to you again...” Or sum ma rize the call 
and next action, “OK, before we end, let’s just go through what we concluded and what 
the next steps will be...”
Send an agenda
Before a follow-up call to a customer or prospect, consider faxing or e-mailing a brief 
agenda of what you’ll cover during the call. This shows you mean business, and pre pares 
them for the contact.
Simple telephone time tips
Don’t make a “to do” list at the beginning of the day. Make a “To Get Done” list. View your 
plans as something you’ll accomplish, not as an activity you’ll try to perform. 
When you have backlog on your voice mail, write or type the messages, and delete them 
from your system. You won’t waste time scrolling through them the next time you check 
your system.
When you leave a question on voice mail, be specifi c. This way they can reply with a com-
plete, detailed answer.
Ditch low-potential prospects, or low-performing customers. Cut your losses. You need to 
make the tough choices about what your time is really worth. As i always say, move them 
forward or move them out.
Use “Power Blocking.” Set aside blocks of 45-minute time blocks for activities, and do noth-
ing but that during those times. For example, you might have two blocks of pros pect ing, 
and three blocks for follow up calls during the day. This helps you focus and avoid spraying 
your activity in all directions.
Take the “Why am I doing this?” test. When engaged in a questionable activity, like stuff-
 ing envelopes, or writing a proposal to a marginal prospect, ask why you’re doing it. If 
you can’t honestly say it’s either making you or the company money (or saving money), 
don’t do it, or delegate it.
Do you spend time preparing and sending tons of brochures, letters, catalogs, and e-mail? 
That stuff might compliment your selling efforts, but, bottom line, you won’t sell unless 
you’re talking to people. Drop all nonessential activities from your day, and spend more 



Can You Hold A Customer’s Attention for
10 Seconds?

Customers Top 5 Frustrations
1.   Salesperson is diffi cult to communicate with.
2.  Salesperson’s lack of knowledge about customer’s company.
3.  Salesperson is too aggressive.
4.  Salesperson has a slow delivery.
5.  Salesperson is over promising.

Try This
1.   90% of all customers can’t wait for you to stop talking so they 

can get in a word. The best way to communicate is to take turns.
2.  Learn all you can about your customer’s advertising needs. 

Tact ful ly men tion how you have some ideas to benefi t them.
3.  Relay what your product can do for your customer without be-

 ing too ag gres sive. If you have given them a good reason, they 
will decide they need it.

4.  People are busy. Try to get to the bottom line as quickly as pos-
 si ble.

5.  Don’t make promises you can’t keep. Be honest.
6.  Practice saying your message on a tape recorder.
7.   Articulate your words crisply and pronounce the ends of words 

and consonants.



Federal and Postal Job Scams:
Tip-offs to Rip-offs

You never have to pay for information about job vacancies or employment op por tu ni ties 
with the U.S. Government or U.S. Postal Service. But some fraudulent promoters are 
victimizing many Americans by selling information about federal job op por tu ni ties. 
These scam artists advertise in the classified sections of newspapers and offer -for a 
fee- to help job seekers find and apply for federal jobs. Some fraudulent com pa nies 
even try to confuse consumers by using names that sound like those of federal agen-
 cies, like the “U.S. Agency for Career Advancement” or the “Postal Employment Ser-
 vice.”

Fraudsters may lie about the availability of federal job openings in your area. For ex-
ample, the Postal Service has few vacancies for career positions, and for many of 
the entry-level jobs, you must take a written examination. Postal Service hiring takes 
place at the local level through 85 district offices. If someone tells you that postal jobs 
are available, check with the Postal Service to determine if hiring is taking place and if 
an exam is required for eligibility. Because of the high volume of applicants taking the 
tests, they usually are offered every few years in any particular district.

Federal agencies and the U.S. Postal Service never charge application fees or guar-
 an tee that an application will be hired. If positions require a competitive examination 
-and many do not- hiring agencies typically offer free sample questions to consumers 
who sign up for the exam.

It’s deceptive for anyone to guarantee you a high score on the postal entrance ex am i-
 na tions required for rural carrier associate, clerk, city carrier, mail handler, flat sorter 
machine operator, mail processor and markup clerk jobs. These exams test your gen-
 er al aptitude, something you can’t necessarily increase by studying. Attending work-
 shops, studying exam techniques and taking practice questions won’t assure you of a 
top score on the exam -and even a top score doesn’t guarantee that you’ll be hired. You 
must meet other requirements, including passing a background check and a drug test. 
Some veterans receive hiring preferences.

The Federal Trace Commission and the U.S. Office of Personnel Management urge job 
seekers to avoid falling for these tip-offs to federal and postal job rip-offs:

* Classified ads or verbal sales pitches that imply an affiliation with federal gov ern ment, 
guarantee high test scores or jobs or state that “no experience is necessary.”



* Ads that offer information about “hidden” or unadvertised federal jobs.

* Ads that refer to a toll-free phone number. Often, in these cases, an operator en cour -
ag es you to buy a “valuable” booklet containing job listings, practice test questions and 
tips for entrance exams.

* Toll-free numbers that direct you to other pay-per-call numbers for more in for ma tion. 
Under federal law, any solicitations for pay-per-call numbers must contain full disclo-
sures about cost. Also, the solicitation must make clear if there is an affiliation with the 
federal government. You must have a chance to hang up before you incur any charges.

If you have concerns about a company’s advertisement for employment services, con-
 tact:

* Federal Trade Commission: 1-877-FTC-HELP (382-4357) or www.ftc.gov.

* U.S. Postal Inspection Service: Your local offices listed in the blue (Government) pag-
 es of your telephone directory.

* Your state attorney general or your local Better Business Bureau.

Federal job information is available through the U.S. Office of personal Management’s 
USAJOBS information system. Call

Nationwide                912-757-3000                 Atlanta, GA                  404-331-4315
Chicago, IL                312-353-6192                 Dayton, OH                  937-225-2720
Denver, CO               303-236-8570                 Detroit, MI                    313-226-6950
Honolulu, HI              808-541-2791                 Huntsville, AL               256-837-0894
Kansas City, MO       816-426-5702                 Minneapolis, MN          612-725-3430
Norfolk, VA                757-441-3355                 Philadelphia, PA           215-861-3070
Raleigh, NC               919-790-2822                 San Antonio, TX           210-805-2402
San Francisco, CA    415-744-5627                 Seattle, WA                  Seattle, WA                  Seattle, WA 206-553-0888
Washington, DC        202-606-2700                 TDD Services               912-744-2299

In addition, job information is available online at www.usajobs.opm.gov. Information on 
postal jobs is available at your local post office. In many areas, the Postal Service of-
 fers a job information hotline with current hiring announcements. Also, check the Postal 
Service website at www.usps.gov.

For more information on avoiding fraudulent practices, visit the Federal Trade Com mis -
sion’s website at www.ftc.gov.



Government and Postal Jobs
Public Service Message for the Classifieds

High-Paying Postal Jobs!
No Experience Required!

Don’t pay for information about jobs with the Postal Service or federal 
Government. Call the Federal Trade Commission toll-free, 1-877-FTC-
HELP, or visit www.ftc.gov to learn more. A public service message from 
[your newspaper or magazine] and the FTC. (41 words)

Government Wildlife Jobs!
Great Pay and Benefits
No Experience Necessary

The ticket to a dream job might really be a scam. To protect yourself, 
call the Federal Trade Commission toll-free, 1-877-FTC-HELP, or visit 
www.ftc.gov. A public service message from [your newspaper or maga-
zine] and the FTC. (42 words)

Now Hiring!
Federal and Postal Jobs!

Call the Federal Trade Commission toll-free at 1-877-FTC-HELP to find 
out how to avoid job placement scams. Or visit www.ftc.gov. A public 
service message from [your newspaper or magazine] and the FTC. (34 
words)



Terminology

It is important to familiarize yourself with some of the advertis-
ing jargon because clients that have been in the business for a long 
time will expect you to know it, and those just starting will be im-
pressed by how knowledgeable you are.

1. Lead-time: The time it takes the customer’s ad to get in the 
newspaper.

2. Two-week Window: The time period that it may take an ad to be 
placed in the news pa pers.

3. Tearsheets: An actual page out of the newspaper which shows 
the customer how their ad looked and to verify that it ran.

4. Free Paper: There is no cost for receiving the paper. Generally, 
free circulated news pa pers are published once a week. In some 
areas, these are the only news pa pers.

5. Deadlines: The day and time that the ad copy and payment must 
be received and processed in order for the ad to be placed.

6. Circulation List: A list of all the papers in a specifi c zone where 
the client’s ad will be placed. Circulation lists change often, but 
are not always updated in the media kit so there may be some 
discrepancies.

7. Market: A region where your ad will be placed.

8. Demographics: Characteristics of a population classifi ed by age, 
sex, and in come for sociological analysis.

9. Positive Feedback: Agreeable response and good results.



Promote your publication and the free paper industry by 
running this fi ller ad in your publication.
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Promote your publication and the free paper industry by 
running this fi ller ad in your publication.

Insert your paper’s
name & phone here.
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Free Pa pers
Free Pa pers
Free Pa pers

Your Free Paper is your local connection to area 
busi ness es, op por tu ni ties, local and regional 

ad ver tise ments, cou pons, an nounce ments, school 
events, and much more.

We’re Working For You!
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We proudly acknowledge the

Code of Ethics
As a member of the Southeastern Advertising Publishers Association,

members pledge them selves and/or their or ga ni za tion to:

❖ Observe the highest standards of honesty in all my business transactions and 
avoid the use of any and all unfair business practices. 

❖ Advertise and publish only such circulation and distribution fi gures as can be 
sat is fac to ri ly sub stan ti at ed. 

❖ Advertise and publish current advertising rates and furnish rate cards to any 
legitimate business fi rm upon request. Quote no rate that cannot be earned 
by any or all advertisers and will not indulge in the practice known as ‘double 
billing.’

❖ Subscribe fully to the copyright principle and will respect the copyrights of 
others to the same extent which we expect others to respect our own copyrights. 

❖ Not knowingly permit the use of any false titles, confusing technical data, 
descriptions, mis lead ing or inaccurate terms of claims in any ad copy. 

❖ Maintain a spirit of friendly cooperation and assistance towards our fellow 
craftsmen and hold out a helping hand wherever possible. 

❖ Continually endeavor to raise and enhance the quality level of our profession and 
main tain a dignity of manner in our craft and the services connected with it, and 
in the appearance of our places of business and all other forms of public contact.

❖ Recognize and subscribe to the authority of the offi cers and directors of the 
Southeastern Ad ver tis ing Publishers Association in all matters of interpretation of 
this Code of Ethics. 
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