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Opening Reflection 

This is not where you create. 

This is where you see. 

Before the world defines your story, 

You return to the truth already living inside it. 

What you are building has already begun. 

This is where you learn to recognize it. 

What endures is not what is forced— 

it is what remains true. 

How to Use This Workbook 
Move slowly. 

Answer honestly. 

Observe before changing. 
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Timeless Branding 

Identity is not built in a moment. 

It is revealed through consistency over time. 

In this section, you will observe how authenticity carries across 

decades—without losing its core. 

Research Assignment 
Timeless Branding 

Study how Sister Nancy’s influence has continued to evolve 

decades after the release of “Bam Bam.” 

Observe how authenticity carries forward through generations of 

artists who cite her as inspiration. 

You can find her platform links at: 

backstageblueprint.org/spotlights. 

Your Task: 
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1. Watch live performances from 1982 to the present.

How does her presence communicate identity beyond words?

What remains consistent across time?

_______________________________________________________________ 

_______________________________________________________________ 

_______________________________________________________________ 

_______________________________________________________________ 

_______________________________________________________________ 

2. Study her interviews (YouTube, Reggaeville).

What themes of identity, self-definition, and creative ownership

appear?

_______________________________________________________________ 

_______________________________________________________________ 

_______________________________________________________________ 

_______________________________________________________________ 

_______________________________________________________________ 
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3. Study her interviews (YouTube, Reggaeville).

What themes of identity, self-definition, and creative ownership

appear?

_______________________________________________________________ 

_______________________________________________________________ 

_______________________________________________________________ 

_______________________________________________________________ 

_______________________________________________________________ 

Reflection: 

What part of your identity is so true 

that it could still resonate forty years from now? 

What would it look like to express that— 

clearly, consistently, and without explanation? 

_______________________________________________________________ 

_______________________________________________________________ 

_______________________________________________________________ 

_______________________________________________________________ 

_______________________________________________________________ 
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What you nurture in truth 

will grow beyond what you can see. 

—The Rhythm of Wisdom 
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