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Executive Summary

e Globally, users spent 50% more time in Shopping apps* in 2016 than in 2015. In order to
succeed, retailers must prioritize mobile best practices or lose out on customers.

e Limit unnecessary intrusion on a user’s device — show respect for the coveted real estate of
a user’s home screen.

e Prioritize a holistic user acquisition campaign including app store optimization (ASO),
prominent app store placements and timely marketing campaigns.

e Execute seamlessly in-app and in-store to create a robust shopping experience.

e Utilize new technology and stay on top of app trends to keep users engaged.

3 *Android phone total time, excluding China www.appannie.com/intelligence
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The Company and Technology Behind the Report

App Annie helps companies build better app businesses and is used by 94 of the top 100 publishers across the

globe. From competitive benchmarking to international expansion, we deliver the data and insights needed to

succeed in the app economy.

The information contained in this report is compiled from App Annie Intelligence, the leading market data solution

for the app economy. To see how our app store data for download, revenue, demographic and usage estimates can

help guide your critical business decisions, request a demo today.

1A
EVALUATE & ASSESS ACQUIRE & GROW DEVELOP & LAUNCH
Identify market and Identify high-performing Validate your app strategy
investment opportunities creatives and keywords to and roadmap by analyzing
by validating usage trends optimize organic and paid the usage and demographic
by country. user acquisition efforts. trends of key competitors by

country.

ENGAGE & MONETIZE RETAIN & NURTURE
Monitor active user and Increase retention and
revenue growth to identify enhance app features
high performing based on user feedback
publishers. and engagement metrics.

www.appannie.com/intelligence
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App Annie Is the Most Trusted Partner in the App Economy
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1) Treat Being on a User’s Device
as a Privilege

App Annie



Don’t Negatively Impact Overall Device Experience

eees Verizon = 5:12PM

£ Settings Battery

Last 24 Hours

R | Retail App
D safari
n Facebook

D Mail
Background Activity

ks Messages

@ App Store

Home & Lock Screen

h ' Routesy

—
+ Calendar

—l? Calculator

Draining battery and bombarding users with notifications and
emails will likely alienate them from your app, and possibly
brand.

Geolocation can be useful for contextual and relevant offers;
however, it must be balanced with limited battery use.

The frequency of notifications, emails and messages should
also be limited in an effort not to inundate or spam the user.
Furthermore, the more relevant your communications are to
each user's tastes or preferences, they more likely he or she will
view them favorably as an enhancement to their overall
experience with your brand.

www.appannie.com/intelligence
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Establish and Reinforce Trust

SAMSUN Ask only for the personal information you need,

3N % .4l 55%& 10:41 AM

| ®CVS pharmacy @ M =

) return for receiving it.
bile ription [ i

ol Wi i il

1A 11 | earn More Now

Some retailers allow users to enter additional

explain why you need it, and provide value in

App Store eeeco & 4:55 PM

Amazon.com

Sign up with your mobile number

Name

We'll send you a text verification.

o sty information at a later time (after first use) when
ExtraCare® card

at cheokout. they have more clearly demonstrated their app's

Can't find what e

you'e looking value proposition.
for? Tap 'more’

on each section

uUs +1 s Mobile number

Use your email instead

Create a password (6+ characters)

to see all you

Sk e e A guided onboarding and signup process

app.

IZ\ Show password

alleviates friction for a user signing up and can

Continue

Already have an account?

Pharmacy more > increase your conversion rate from install to active

Message and Data rates may apply.

user. CVS Pharmacy highlights its key features

By creating an account, you agree to Amazon's Conditions
of Use and Privacy Notice.

Don't miss out! Scroll down durlng ﬁl‘St use.

to see all you can do.

Amazon CVS Pharmacy

www.appannie.com/intelligence
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Return the Favor With Rewards Programs and Coupons

SAMSUN Reward users with loyalty programs, special offers

——— and promotions as part of the app experience.

2:59 PM

KOHLS .

Rewards Bazaar Q ¥

Kohl’s incorporated its sophisticated rewards

Hello, Alexis 116

Status: Beauty Insider points

YES2YOU REWARD S . . . . .
program into its app which provides visuals that

Welcome, Sarah!

make it easy for users to track their progress. In

VIEW YOUR REWARDS
BEAUTY INSIDER

January 2017, this feature received overwhelming
praise with 90% of favorable reviews (e.g., 4 or 5
stars), on the United States iOS App Store,

New rewards drop every Tuesday and H
Truraday o 5 m pT ey g Fok 50 referencing the rewards and coupons program.
check back often to score one-of-a-kind
experiences, services, and coveted samples.

Earning period: OCT
327 Points

u're w,73polnts1
N yC 5.00 rev

Google now allows retailers to integrate their

loyalty programs with Android Pay.

Sephora also leverages its rewards program to

drive both in-app and in-store purchases and

redemptions.

Kohl’s

www.appannie.com/intelligence
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2) Adopt Best Practices for
Acquiring Mobile Users

App Annie



Make App Store Optimization (ASO) a Habit

o :
“Black Friday” Keyword Rank of Retale* In the US, 65% of iOS App Store downloads come from

United States, November 2016 search. Ensure your app’s name is relevant for consumers,
SR> ed o PP PP P PP i idi i iti
Frggtegt et o et ae oo o s while avoiding highly competitive search terms.
1
5 As part of a broader user acquisition (UA) campaign,

Japanese C2C marketplace app Mercari optimized its
name for the US app stores.

Rank

In November 2016, couponing app Retale changed its
name to Black Friday 2016: Ads, Shopping Deals &
Coupons in an effort to capitalize on Black Friday search
traffic in the App Store. As a result, its ranking jumped to
#3 for the search term “Black Friday” after a few days.

*iPhone

Retale went a step further by updating its screenshots
with holiday buying imagery and inserting the term “Black
Friday” throughout its description.

11 www.appannie.com/intelligence
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Raise Your Profile in the App Stores

SAMSUN
N % .4l 60% & 9:52 AM

MOVIES, MUSIC,
BOOKS

29

Waze : Google : Snapse
-GPS, Fit -
4.6% FREE 4.0% FREE 45* FREE

APPS & GAMES

Go Shopping MORE

amazon et

I o
Ama- : SNKRS : Wal-

zon mart
4.3% FREE 4.6% 4.4% FREE

Edit Files on the Go

8000 ATAT =

2 shopping

Related: h&m

¥ 9} 84% m.>

> rewardcards: shoes>

‘Wish - Shopping Made Fun

ContextLogic Inc.

(<]

fashion>  cou

“Ger

Over 100 million pecple are getting trending items 50-80%
cheaper than what you pay at the local mall. Get the hott..

Wish - Shopping Made Fun

coes

ContextLogic Inc.

" GET
=25

Being featured can give apps a significant
performance boost. In South Korea and Japan, the

impact is especially strong. Monitor which
features Google and Apple are prioritizing, and
keep an open line of communication.

iOS Search Ads can also be utilized to obtain
prime real estate in the iOS App Store. Brands
have used iOS Search Ads as a defensive measure,
such as when Wish secured the top spot for the
keyword “shop,” for which it also organically
ranked #1. On the other hand, Jet employed iOS
Search Ads as an offensive strategy for “online
shopping,” a keyword it organically ranked lower
for.

www.appannie.com/intelligence
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Choose the Right Timing and Advertising Networks to Maximize Exposure

20%

Share of Ad Impressions

13

15%

10%

5%

0%

Share of Shopping App Ad
Impressions in AdMob Ad Platform
United States, iPhone

Week of Week of Week of Week of Week of Week of

Oct. 23 Oct. 30 Nov. 6 Nov. 13 Nov. 20 Nov. 27
(Black (Cyber
Friday) Monday)

The best ad network and approach for your app will

change over time based on several factors — like what
your goals are, and where, when and how your
competitors are investing.

Consider the changes mobile has had on shopping
habits. Retailers have leveraged mobile to help expand
the shopping period around Black Friday and Cyber
Monday as demonstrated by the increased amount of
time shoppers are spending in shopping apps during
the weeks surrounding the holiday.

The spike in mobile marketing activity prior to Black
Friday and Cyber Monday further demonstrates apps'
increased role in driving sales throughout the holiday
season.

www.appannie.com/intelligence
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3) Flawlessly Execute Both on the
App and In-Store

App Annie



Use Push Notifications at Relevant and Timely Moments

19569

Wednesday, 15 June

Check aut this i boyiniend pans
W just agkied this aTazing boyfriend pans
W pur coBection, A great?

P fo mgem

Press home to undos k

Scotch & Soda

SAMSUN

N # 4l 62% i 9:29 AM

& 239663 ¥ CALL  MORE

vy, sunaary wu; 2u s

BedBath&Beyond: Final days

to use your mobile offer in-

store OR online! Lost it? Text

RESEND to 239663 to retrieve

it at any time! Reply STOP to

cancel 12:53 PM

Monday, February 6, 2017

BedBath&Beyond: Ur mobile
offer for 20% off 1 item in-
store OR online is here! View
http://d2c.bedbath.mobi/
bm?p=W1RX00C-
AVOTUND-5F55L7 Reply
STOP to cancel

Tuesday, February 21,2017

BedBath&Beyond: Final days

to use your mobile offer in-

store OR online! Lost it? Text

RESEND to 239663 to retrieve

it at any time! Reply STOP to

cancel 12:36 PM

ed Bath and Beyond

The introduction of rich push notifications in iOS 10

have allowed marketers to include images, video,
GIFs and audio with their notifications, bringing it
in line with Android.

Bed Bath and Beyond uses both push notifications

and SMS messaging to notify users of
time-sensitive coupons and offers. However, they
are careful to provide ample time between
messages and allow users to opt-out of further
communications in an effort to respect users’ time.

www.appannie.com/intelligence
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ooooo T-Mobile & 5:11PM

< M&S

Contact us

By Live Chat or Email

Please choose a subject from the menu
below: If an agent is available, we'll chat
with you right now: Otherwise complete
the email form and we'll aim to email
you back within 24 hours.

Choose a subject S ‘

By Phone

Need additional help to what is given in
our help section? Give us a call

M&S contact numbers

By Post

If you'd prefer to put pen to paper, you
can send us a letter.

M&S

SAMSUN

N # 4l 58% & 10:24 AM

Everlane
e Typically replies instantly RENSCE @

Everlane @

171K people like this including
12 friends

Product/Service

Hi there, thanks for shopping
with us! We're using Messenger
as a better way to support and
reach our customers. Please
send us any questions and we'll
be happy to help. In the
meantime, we'll send you
shipping updates as soon as
they're available.

EVERLANE

‘ The E1 Boot
Black - Size 7.2

Facebook Messenger

Integrate Customer Service Into Your App Experience

Mobile will be the contact channel of choice for
many of your customers, so ensure you are ready
to help.

Many apps, including M&S, offer dedicated live
chat within the app.

Shopping apps can also integrate with popular
messaging apps like Facebook Messenger to

provide a channel for customer communication,
package tracking and even notifications
regarding product availability.

www.appannie.com/intelligence
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Encourage Impulse Purchases With Targeted and Limited Edition Offers

7 Qi 70% W

]

Autour de moi
D ENCE MOMENT (3)

HTAKEA BREAK
LONDRES

hétels & transports

By 2 MisterFly

HLUXURY BREAK
EUROPE

& AILLEURS

hétels & transports
By 427 MisberFly

Séjours
LINGUISTIQUES
P
_

/N

@ Elargir le rayon de recherche & 70 km

{0 o @

vente-privee

Apps are well suited to impulse purchases. Our devices are
always with us, and targeted communications, offers and
recommendations can gain instant attention.

vente-privee is an online-first company that offers flash sales
every day at 6 a.m. This provides predictability and
encourages users to regularly check their app in order to take
advantage of time-sensitive deals.

Brick-and-mortar retailers have used app-exclusive deals to
promote app engagement and compete with online-first
companies. Sephora and Ulta provided limited quantity Black

Friday deals exclusively for its app users.

www.appannie.com/intelligence
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Streamline and Improve In-store Shopping through Your App

SAMSUN

X T 64%8 916 AM Shoppers are embracing omni-channel, and apps

Z SHOPPING LIST . .
o can be used to enhance the in-store experience.

AT IKEA CA, EMERYVILLE
1 item is LOW IN STOCK or OUT OF >
STOCK

The Argos app allows users to pre-check stock
3 FOR 2 TOYS

1000s OF TOYS
INCLUDED.

MIX AND MATCH ON
SELECTED LINES.
CHEAPEST ITEM FREE.
TERMS AND
CONDITIONS APPLY

@ conact sarr and to organize fast-track collection in store.

Wing chair

!qu’ STRANDMON The IKEA Store app provides wide-ranging

$279.00 support for the retailer’s shopping experience. It

works as a pre-shopping list as well as an in-store

companion. As shoppers navigate an IKEA

@®  Available to order at IKEA CA, Emeryville

warehouse, they can use the app to add items to

a SELF-SERVICE

their shopping list, keep a running tab of their

TOTAL TO PAY " $1,078.00
Bl e and locate the pickup bins for the items they

total to pay, identify whether items are in stock

XBOX ONE'S S AAXBOKONE |
e

Home

want to purchase.

Argos IKEA Store

www.appannie.com/intelligence
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4) Stay Focused on Innovation

App Annie



Integrate Mobile Payment Options

SAMSUN Payments are especially big business in Asia

S RSS2 A — Kakao Pay announced more than 10 million
| { CVSPay™ s =

) Zaall @ 16:52
No Pay, No gain.

users in South Korea in the middle of 2016, and
the market has also been heating up in China.

Welcome to
CVS Pay™
Kakao Pay Y Many retailers in the US are striking deals with

I17 0 A safe and simple way to pay with . .
712 10| your phone at participating CVS mobile payments providers as well as

locations.
incorporating their own proprietary payments
systems. CVS Pharmacy launched its CVS Pay

&= @ feature in 2016 which consolidates multiple
=R ey i

s i e e steps in the payment and reward program
= SER process at the in-store point of sale. Thisis a

prime example of how an app’s payment feature
can greatly reduce friction commonly
experienced by shoppers.

KakaoTalk CVS Pharmacy

www.appannie.com/intelligence
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Leverage the Native Features of Mobile Devices

SAMSUN

SCAN + SHOP

Take a Picture

Take a picture or select an image from your
camera roll to search for similar products right
here in the app.

Scan a Barcode

Find something that you like in a UO Store? Scan
the barcode to see reviews, alternate colors &
sizes, and more.

Scan an Image

Scan pages in our newest catalogs and printed

works to shop and explore additional UO content.

Close

Urban Outfitters

With GPS, cameras and social networks at our fingertips,
there are many opportunities to engage customers and
enhance their shopping journey.

The Urban Outfitters app has a “Scan and Shop” feature that
provides shoppers with useful functionality while they are in
stores. For example, shoppers can scan an item's barcode to
access more information about it online and they can upload
a photo of products they like to find similar items in the app.
The app also includes a “Radio” feature that streams music
from the store's playlists.

www.appannie.com/intelligence
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Stay Agile to Benefit From New Trends

The mobile industry moves rapidly — as do the

ears technologies powering it. For instance, the rise of

X2 ik SRS augmented reality (AR) and Pokémon GO trend
To scan, just center a barcode or QR code

etwain the hrackets and held st had a notable impact on brick-and-mortar
businesses within days of the app’s release.

Sears offered in-store treasure hunts via hidden QR

codes that could be scanned using its app.

It is important to look beyond Shopping apps for
partnership opportunities and inspiration. Closely
monitor trends across a wide range of app
categories to identify successes that can be
leveraged for your app’s shopping experience.

Pokémon GO Sears

www.appannie.com/intelligence
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Be Aware of Social Shopping’s Growth

Shop kate
spade new york

quick and curious and playful and strong.
follow us for a glimpse into the world of
kate spade new york.

Most popular See more

o

$298 $180-213
cedar street clement $298
maise street blair licorice h

Pinterest

*Android phone total time, excluding China

Following in the footsteps of large Eastern social networks,
social apps, such as Pinterest, are increasingly integrating
ecommerce into their platforms.

In November 2016, Instagram embraced this trend by
adding a “Shop Now” button to posts from a select group of
brands.

Social apps provide a large platform where retailers can get
visibility and facilitate quicker transactions in the places
where many users spend a significant amount of their total
time in apps. In 2016, over 55% of total time spent in apps*
worldwide was spent in either Social or Communication

apps.

www.appannie.com/intelligence
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About App Annie

App Annie delivers the most trusted app data and insights for your business to succeed in
the global app economy. Over 700,000 registered members rely on App Annie to better
understand the app market, their businesses and the opportunities around them. The
company is headquartered in San Francisco with 450 employees across 15 global offices.
App Annie has received $157 million in financing, including from investors such as
e.ventures, Greenspring Associates, Greycroft Partners, IDG Capital Partners, Institutional
Venture Partners and Sequoia Capital.

For more information, please visit www.appannie.com, check out our Insights and follow
us on Twitter (@AppAnnie). To find out more about our products, visit our Market Data
Intelligence, Store Stats and App Analytics tour pages. For the most current monthly
rankings of apps and publishers, check out the App Annie Index. Report methodology and
updates are available here.

0 App Annie
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